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Abgract The overdl god of this study is to identify the experience of fashion thergpy through the cognitive behaviord
perspective on body image. Specific research godsindude 1) determining the outcome of FT among five women who suffer
from mentd digtress and 2) interpreting the outcomes thet emerged in this study. Five South Korean women between 20 — 45
years old with menta distress were recruited to paticipae in a fiveweek FT program. The specific topics addressed by FT
included coametics, makeup, accessories, manicures, hairstyle changes, and proper posture. FT provided sgnificant gainsfor the
participants across multiple measures of their presented target complaints. FT demonstrated two main themes, in which 1) body
image perception changes poditively influenced the following: assessment of body shape and form; building a podtive
saf-concept; boosting salf-confidence, and maintaining a well-groomed appearance, aswell as 2) body image attitude changes,
which poditively influenced body satisfaction and sdf-expresson. Ultimately, this study can serve as an intervention tool to
dleviate mentd distress, particularly concerning body image.
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identity, mood, or atitude (Johnson, 2004; Sontag & Lee,
2004).
Research concerning women's body image has focused

Introduction

The importance that society has placed on one's gppearance

has dgnificantly increesed in recent years Appearance
management behaviorsinfluence physicd hedth, aswell asa
sense of psychologica hedth and mentd stability (Hwang &
Kim, 2006, Lee & Jang, 2013; Lee & Kim, 2007).
Improvement in one's gopearance can postively influence
his or her emotions, especidly in dleviaing depressive
symptoms (Kim & Lee, 1999). The rdationship between
dothing and the sif is represented as proximd to the person,
in that gppard products are a sgnificant symbal of one's
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on identifying the factors thet trigger negative body imeges
and efforts that can be made to increase body satisfaction
(LePage & Crowther, 2010). Prevention and trestment
programs indude the Stanford Student Bodies eight-week
online cognitive behaviord program, designed to reduce
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body dissatisfaction and interndization of the ‘thin-ided’ in
individuds with body image concerns (Becker, Smith, &
Ciao, 2006; Stice, Shaw, Burton, & Wade, 2006). While
these programs have identified body imege issues as having
cinica dgnificance, the emphass has been placed on
addressing eding disorders and weight management.
Researchers have ignored how actud changes in people’s
gopearance influence both ther perceptud and attitudind
body image Theefore it is crucid to invedtigae the
therapeutic agpect of fashion-oriented behaviors by induding
actud appearance changes in participants and by evauating
the effects of fashion thergpy (FT). It is uncertain whether
body disstisfaction is soldy basad on the subjective
evauaion of one's gppearance, and if so, from where does
this poor evauation stem? In the current study, FT is defined
as a form of psychothergpy that enhances sdf-esteem and
reduces body dissatifaction through  appearance
improvement. This FT program was developed by adopting
previoudy used modds of an gopearance-improvement
program (Cdlis, 1982, Horn & Gurd, 1981; Shin & Lee
2000; Yoh, 2015).

Underganding FT from a cognitive behaviord
perspective can  idetify and degpen our current
understanding of underlying issues for those individuds with
body image concerns. Therefore, the overdl god of this
study is to identify the outcomes of FT in dleviaing mentd
distress in individuds with a poor body imege and in
providing a systemdtic approach for FT in dinica settings
Soecific research gods indude 1) determining the outcome
of FT among five women who suffer from mentd distress; 2)
identifying the benefits concerning body image, and 3)
interpreting the FT outcomes that emerged in this studly.

Theoretical Background of FT: FT
as Cognitive Behavioral Therapy
(CBT)

Cognitive behaviora thergpy (CBT) is widdy practiced
forms of psychotherapy used in the trestment of psychiatric
disorders (Dobson, 2010). Persond gppearance is recognized
as a cue to menta hedth, through which menta illness can
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be mitigated by FT. FT is defined by Thompson (1962) as
helping individuas with mentd illness by using professond
modeds, harsyligs, and fashion desgners A subgtantid
amount of literature has verified that one's subjective leve of
physicd attractiveness can influence hisor her menta hedth.
For example, the cumulaive adverse effects of perceived
unattractiveness undermine one's menta hedlth (Archer &
Cesh, 1985; Cach, 1981, 1985, Faring, Burns Austad,
Bugglin, & Fscher, 1986). The cognitive behaviora
framework adopted in this Sudy is rdevant, as suggested by
Cash (2012), who gtates, “Appearance-rdated experiences
conss of (1) perceptions of the agpects of persond
gopearance (i.e, menta representation of one's size, shape,
and facid characterigtics); and (2) atitudes about one's
agopearance (p. 334).” Interegtingly, sdf-perceptions have
more sdient implications for mentd hedth than reidble,
objective measures of one's physicd atractiveness (Cash,
1985; Noles, Cash, & Wingtead, 1985). Therefore, applying
the cognitive behaviord framework to improve the
sdf-perception of one’sown body is centrd to understanding
FT. However, ressarch invedigaing psychothergpeutic
approaches in overcoming body imege disturbances has been
limited.

FT and its outcomes have been interpreted from the
perspective of body image from both the cognitive and
behaviord paradigms in psychology over the pest few
decades (Cash, 2012). CBT focuses on solving emotional and
behaviora problems, aswell as enabling individudsto enjoy
an improved qudity of life CBT is an integration of two
formerly different theoretica agpproaches to understanding
and tresting psychologicd disorders: the behaviord approach
and the cognitive gpproach. The behaviord approach focuses
exdusively on obsarvable and messurable behavior, which
excludes mentd events. On the other hand, the cognitive
approach focuses on the role of the mind, and specificdly on
cognition, as a deeminant of fedings and behaviors
(Ledey, Marx, & Heimberg, 2005). CBT is hdpful in
boosting one€'s body imege by modifying dysfunctiond
emotions and thoughts invalving the body (Cash, 2012).
Therefore, CBT can be a usefu tool to apply in
understanding the outcomes of FT sessions and in
interpreting the outcomes of FT.



Butters and Cash (1987) conducted a sudy using CBT
for women with distorted body images. The results reveded
thet the CBT program successfully improved their body
image, socid saf-esteem, and fedings about physicd fitness
and atractiveness Rosen, Reter, and Orosan (1995)
conducted a study incorporating CBT into therapy for
paients with body dysmorphic disorder. The treatment
involved 1) the maodification of intrusive thoughts regarding
body disstifaction and overvdued bdiefs about ther
physicd gppearance; 2) exposure to gStudions involving
body image tha were previoudy avoided, and 3) the
dimination of body checking. Body dysmorphic disorder
symptoms  dgnificantly  decreased among those who
paticipated as thergoy participants. The disorder was no
longer observed in 82% of cases a pod-trestment and in
7% a follow-up. Overdl, the participants psychologicd
symptoms and sdf-esteem improved. In the current study, FT
focused on dleviating mentd distress among five women by

empowering them to meke changesin their gppearance.

Literature Review of FT

As defined by many scholars, FT condsts of psychotherapy
programs that improve peopl€ s appearance by using dl of
the dements associated with dothing and bodies to retore
their sdf-worth and improve their mentd hedth (Horn &
Gurd, 1981; Thomes, 1976). Using clothing consumption to
enhance appearance has d o been identified as effective in
increasing a sense of Hf-efficacy and body satisfaction
(Dahd & Fertig, 2013; Dubler & Gurd, 1984; Horn & Gurd,
1981; Shin & Lee, 2000; Thompson, 1962). Research usng
FT has been conducted since the 1960s; changing one's
aopesrance was a factor identified as providing positive
experiences for individud s with a poor body image (Shin &
Lee, 2000; Thompson, 1962).

Cdlis (1982) assarted that an gppearance program
postively dters ones sdf-concept and body cathexis
through changes in his or her podture, body carriage,
nutrition, exercise, skincare, and generd hygiene. Cdlis
(1982) provided vdidation regarding the thergpeutic va ue of
gopearance programs for femde psychidric hospitd patients
by comparing the effectiveness of six- and ninewesk
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gopearance programs in effecting changes in the patients
saf-concept, body cathexis, and appearance. FT can be used
a a psychothergpeutic method to improve mentd and
physicd sability through dress and appesrance changes
(Kim& Leg, 1999).

More recently, a dosdy rdaed concept known as
‘retall thergpy’ suggests that compensatory shopping canbea
drategic endeavor to manage mood and reduce negdive
fedings through purchesing sdif-satisfying items (Atday &
Médoy, 2011). Lee, Lee, Ha and Lee (2015) proposed four
types of thergpeutic effects from fashion consumption:
psychologicd effects, emotiond effects, behaviord effects,
and socid effects The impact of FT was tesed on the
depressve  symptoms, positive and  negative  emation,
gopesrance interedt, body satisfaction, sdf-esteem, and
sdf-efficacy of eight femde cancer patients (Yoh, 2015).
After those patients participated in a four-week FT program,
ther depresson and negdive emotions decressed
sgnificantly, as wel as ther podtive emotions and
f-efficacy. Also, patients with high levels of depresson
showed consderable improvement in both symptomol ogy
and body dissatisfaction, compared with patients with low
levels of depression. Thus, medicd industry can gpply FT in
abroad context for the future

Methodology

Participant Recruitment and Characteristics

To recruit subjects, a psychiaric gecidist placed a poster
with information regarding the proposed study to recruit
paticipants & a counsding center. The sgn contained
informetion delinegting the participation parameters. Women
between 20 — 45 years old, sdf-identified as having mentd
digress and who were interested in seeking help from a
professond psychiatrist were encouraged to sign up for a
fivewesk FT program. Paticipants were then asked to
contact the psychiatric specidigt for screening purposes to
determine whether they were digible for study participetion.
The decison regarding their digibility was mede on the
advice of the psychiatric specidist who conducted the initid
soreening interview. The specidist had 700 dinica hours of
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psychothergpy  experience. This specidist decided that
individuds who had undergone previous professond
psychiatric counsdling, or who were under current trestment
were not suitable for research participaion because such
previous/current treatment could influence the outcomes of
the FT programin this study.

Fve people were recruited for the fivewesk FT
program. They were asked about their current mentd distress
and their expectations from FT treatment. The five women
who were selected indicated their current fedings and menta
dae before darting the study. They dso indicated ther
expectations for positive outcomes after participating in the
study. Participants noted thet they were either suffering from
anger, socid anxiety, poor body imege, or low sdf-esteem.
Details about the participants age, marital status, occupeation,
and mentd dressissuesarefoundin Table 1 (See Table 1).

Table 1. Participant characteristics

Participant e Occupation Mental Distress
Status Issues

Anger
Married Graduate student oe
Management
B 37 Married Housewife Social anxiety

Office manager at the

C 36 Single church Poor body image

D 34 Single Graduate student Low self-esteem

E 23 Single Undergraduate student  Low self-esteem
Procedure

FT s=ssons. The agppearancerdated  experiences  of
participants in our FT sesson were guided by Cadh's (2012)
two key perceptud components of body image constructs: 1)
perceptions of and 2) attitudes about their appearance. In
order to asess body image deveopment as a result of FT
sessions, the data collection procedure of the FT sessonswes
modified from previoudy introduced FT ressarch (Cdlis,
1982; Shin & Lee, 2000; Yoh, 2015). The current study
examined five gpedfic citicd aess of gppearance
modification: 1) finding the right color to maximize on€'s
color coordination; 2) cogmetic use and makeup; 3) a nall
cdass, 4) fashion coordingtion; and 5) building a positive
sf-image
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A fashion consultant conducted the FT sessons in a
photo studio. The fashion consultant who provided the FT
sesson was an expeat in coordingting fashion dyles and
understood how the enhancement of one's gppearance could
boost his or her sdf-image The psychiaric specidist
paticipated in al sessons and wes responsble for
conducting interviews at the end of esch sesson. Also, the
primary investigator of this study observed dl FT sessons
but did not interact with the participants.

There were seven sessons in totd, and each sesson
lasted for approximately two hours. In the first week, during
the orientation session, the psychiatric specidist explaned
the purpose of the FT program. In the second week, the first
FT session took place and focused on ‘finding the right
color.” Participants were introduced to basic color theory,
such as colors having cold or warm temperatures. The
fashion consultant advised them about the characterigtics and
effects of different hues on gppearance and how to gpply that
knomedge to coordinate their outfits For example the
fashion consultant helped the participants coordinate scarves
and accessories with outfits based on various gpproprigte
color schemes. In the third week, the second FT session
focused on 'cosmetic makeup,' and participants were given
information about mekeup techniques and the types of
makeup that were suitable for each person. They were d<o
given lipgtick that matched their facid skin color and facia
shape. In the fourth week, the third FT session focused on
nal care and nal color. A fashion consultant taught the
participants primary nail care and how to maintain hedthy
nals The fashion consultant dso indructed the participants
on the proper gpplication of nal color. In the fifth week, the
fourth FT session focused on fashion coordination and style.
Participants learned how to coordinate fashion styles basad
on slhouette and textile materids. In addition, they learned
how to organize styles to camouflage or enhance various
characterigtics of their current body form and shape. In the
sixth week (fifth sesson), the participants were introduced to
cregting appeding hairdyles, and they underwent hairstyle
changes. In the last week, which was the find sesson,
paticipants shared their thoughts on their changed
gopearance, based on the five FT sessions The fashion
consultant encouraged the partici pants to continue practicing



what they had learned through their participation in FT, even
after thefind interview with the psychiatric specidis for the
study’s data collection.

Interview. A psychidric spedidist conducted interviews
during the last FT session with dl five paticipants The
paticipants were aked to provide a nickname for
anonymity; they were assured thet the interview would be
used only for research purposes, and that their input would be
held in drict confidence. The interview was tape recorded
and lasted approximately an hour and a hdf. The questions
used to ask the participants to determine the outcomes of the
FT sessionsare provided (See Table 2). The outcomes of the
FT experience were identified via Giorgi's (2004) four-step
phenomenologicd and quditative research method. In the
firgt stage, researchers repeatedly listened to therecording. In
the second stage, thematic units were identified by grouping
the key idess. In the third stage, thematic ideas were tied to
the theoreticd background. In the last Stage, identified
themes were interpreted using the sudy's theoreticd
dements.

Table 2. Interview questions

1. Compare your emotions before and after FT. What emotional changes have
you experienced after participating in FT?

2. Describe the changes in your feelings, if there were any.

3. What changes, if any, did you notice in your social or interpersonal
relationships (for example, with family or friends)?

4. Are there any additional changes (i.e., increased self-esteem and
self-confidence) in yourself?

5. How did the changes in your appearance affect your quality of life?

. What do you think about FT? How was FT helpful to you?

7. Would you recommend FT to others?

o

Results

Participants  responses were categorized based on the key
body image condtructs of the cognitive behaviord
perspective, as suggested by Cash (2012). Paticipants
experiences of FT condsted of two man pats 1) body
image perceptions of thelr gppearance; and 2) body imege
attitudes regarding their appearance. Participants perceptud
components of their body image pertained to the changes in
how the participants viewed their gppearance dong physicd
dimendons, both postivey and accurady. Participants

International Journal of Costume and Fashion Vol. 20 No. 2 2020

Sae Eun Lee et al.

atitudina components of their body image pertained to the
changesin how satisfied they became with their gppearance.
The results demondrate a postive effect of FT on the
participants. FT positively influenced the perceptud, as well
as the atitudind components involving the body image of
those who participated.

Appearance-related Experience: Perceptions

Developing a redligtic assessment of the body. The most
significant and essentid change reveded by the participants
was that paticipating in FT dlowed them to view ther
gopearance in amore positive and redistic way toward their
actud body shape. These perceptions were due to two types
of cognitive changes. Frgt, participants began to place more
importance on their own view toward their body, rather than
thet of outsders. Second, judgments about their appearance
became more redigtic, which had previoudy been based on
highly idedlized standards.

Specificaly, dl five participantsindicated that they hed
an opportunity to reflect on their appearance and develop a
positive view of their own bodies. These changes positively
influenced and sustained their awareness about assessng
their appearance. For example, Participant A noted, “I am
looking for a way to love me a little bit more, and | fed
positive about my gppearance. | continue to be aware of my
body and that | am looking good!” Participant B noted that
she previoudy thought of her gppearance based on the image
she portrayed to others and how other people would reect to
it. After FT, however, her focus shifted to what would meke
her (rather than others) fed good. Participant C said thet she
hed increased awareness of fashion and dothes, and she
darted thinking more about how meking positive changes
endbled her to look good and fed better about hersdlf.
Participant D noted that she “learned to love her body” by
experiencing increesed  fedings of acoeptance and
satisfaction about her gppearance. FT dlowed them to view
their gopearancein amore positive and redistic way.

Building a postive sdf-concept. Participants opinions
regarding their appearance used to be heavily based on the
views and actions of other people toward them. However,
after FT, they vaued their views more when judging their
gopearance. Paticipant A noted, “I have been focusing on
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what other people think of me, but now | have better control
of what | think of me. | have been ignoring my opinion of my
own body. If 1 wore makeup, it was to show other peoplein
the pagt, but now | have makeup on for me, and | fed better
about mysdf.” After FT, participants were less likely to see
their appearance as an object to be viewed by others. Instead,
they began to use fashion to improve their views about
themsdlves — placing high importance of how others saw
them preduded accurate judgments of their own appearance.
The cognitive change in regard to focusng on themsdves
was apostive effect of the FT session.

Boogting sdf-confidence.  Paticipants  favorable
judgments about their appearance (and the boogt to their
sdf-confidence in their body image) were shaped by positive
feedback. Such postive feedback about their appesrance
changes came from two sources: encouragement from the
fashion experts and compliments by people in ther
surroundings. This sustained positive feedback influenced
how partici pants become confident about their appearance.

The paticipants reported thet they enjoyed the
encouragement from both the fashion consultants and people
in ther daily lives. Participant B said, “Mogt of the people |
met commented on how pretty | look. It made me fed good
about mysalf when they praised me for those changesin my
gopearance” Paticipant C noted that she expanded her
interest in fashion and gained sdlf-confidence “As| wastold
thet | look good in these outfits, | became confident when |
chose to weer those feshion items The FT sesson dso
helped me develop and maintain fashion Syles thet are right
for me The fashion syle encouraged by the fashion
conaultant provided me with great ingght into what | should
wear, which provided me again with confidence.”

Addtiondly, the paticipants experienced podtive
feedback in their interpersond relationships when others
noticed changes in their gppearance. Participant B noted, “I
found that FT was helpful because | receive compliments
about my gppearance, and | start paying more attention to my
gopearance when | am with other people” Paticipat C
commented, “Most people | meet now postively comment
on the changes of my appearance, so | have sarted paying
more attention to my gppearance, and changes in my
gopearance meke me fed good.” Participant E noted that
people frequently comment on her gppearance, and that “it
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was gregt to know now how to make mysdalf look better” after
FT.

Maintaining a wdl-groomed appearance  The
motivation to maintan a wel-groomed appearance was
manifested within the participats circle of interpersond
reldionships, even though the moativation to change wes a
very gredud process overdl. Paticipant A noted, “The
amount of effort | put into makeup shows a positive effect on
my fadid gppearance. For example, | learned how to meke
my eyebrows brown and pink, and so on, and | dowhat | can
do a home which became postive energy for me”
Participant C noted, “I fed like | want to do it little by little. |
think you've learned something about what you can do about
your gppearance, and | would like to change little by little”
Participant E noted that she would continue practicing whet
she hed learned through FT. Participant E said, “I'm going to
keep adding an outfit to my wardrobe” Being reinforced by
FT experiences mativated the participants to maintain the
new stylesthey adopted fromthe FT sessions.

Appearance-related Experiences: Attitudes

Increased body satisfaction. The end god of these
gppearance changes was for participants to have increased
body stidfaction, which can leed to a vaidy of
psychologica benefits The participants’ responses indicated
that by usng a variety of adornments, they experienced
incressed body satifaction and fet more atractive. The
process of body decoration dso uplifted their mood. The
folowing comments demongrae how dothing practices
were used asavisud manifestation of the participants’ views
of their gppearance. Participant B noted, “I do not have much
time to dress up. To pick the right color for the day, such as
pink, | fed saisfied with my body and appearance”
Participant C dso noted the role of color in helping to meke
her mood more positive: “I've been putting on alot of pink
thesedays” Sheadded, “It isniceto have my favorite dothes
and mekeup.” Paticipant D noted a change in how she
viewed the effort she put into fashion and style “I hed
thought it was kind of unpleasant to think of mysdf trying
too hard to look pretty. But now, even when I'm done a
home, | sart wearing pretty dothes”

Focusad on sdf-expression. The FT program induced



atitudind changes in the paticipants appearance by
saifying ther desres for beauty and sdf-expresson.
Paticipant E noted, “Rather than wearing clothes to ook
good for others, | am dressad to express mysdf and satisfy
mysdf.” There is evidence of gradua changes in how the
participants va ued their own opinions about their gopearance
and subsequent gppearance-related behaviors. For mogt of the
participants, fashion came to be considered as a meaningful
vehide to reved, express, and communicate various aspects
of thesdf.

Interpreting the Experience of FT

The FT program illustraed the paticipants
gopearance-related experiences involving 1) body imege
perceptions and 2) body image atitudes (See Fgure 1).
Cash's (2012) cognitive body image perspective argued that
body imege disturbances stem from negative sdf-eva uations
of one's appearance. The results confirm the importance of
cognitive changesthat led individudsto have amore positive
body imege, as well as more postive sdf-evaudions. FT
enabled changes in the participants cognitions, which
positively influenced their thoughts about their bodies; the
results are consigent with the outcomes of FT research
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conducted by Shin and Lee (2000). Postive feedback
positively reinforced changes among the participants. Thus,
developing a hedlthy body image can reduce mentd distress
and boog sdf-confidence. FT provided a grester sense of
well-being, which was a common theme that emerged from
the participants.

FT provided not only sustained attitudes in vauing
ther physicd appearance postivdy, but dso diminated
criticd, negative judgments toward ther appesrance
Building a podtive body image can dso be etablished
through the practice of proper grooming and atention to
on€s snse of beauty and dyle through fashion item
section. Paticipants dtitudes toward their gppearance
were responsive to many factors. One manifestation of these
increesed  podtive  dtitudes toward  their  gppearance
experiences condsted of the paticipants motivation to
change their appearance in order to focus on salf-expresson.
Overdl, because of the FT program, the participants reported
more podtive evaudions of ther appearance, as wel as
fedings of higher satisfaction with various aspects of their
physica appesrance. This result builds on previous findings
that FT sgnificantly influences body satisfaction among
paients with severe mentd illness when comparing the
results before and after FT (Yoh, 2015).

Through FT, it became evident that gppearance

Fashion Therapy

Accentuate Positives of
Appearance and Fashion Change
via

Right color choice; Makeup;
Cosmetic; Nail care; Fashion style;
Fashion Coordination; Hair style

one’s body
ml

h appearance

I Apearance Experiences

Perceptions of Appearance

Developing a realistic assessment of

Building a positive self-concept

Boosting self-confidence

Maintaining a well-groomed

T !

Attitudes about Appearance

Increased body satisfaction

Focused on self-expression

Figure 1. Fashion therapy outcome
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management can convey individudity through a variety of
sdf-expresson activities, such as colorful accessories and
mekeup. The participants postive body images and their
vaues toward their appesrance were due to cognitive
changes, specificaly the perception that evduations of one's
appearance should come fromwithin rather than from outside
obsrves Paticipants body sdidfaction began  with
decorating their bodies and desring to look good for
themsdves rather than for others. Based on their responses,
the paticipants daly dothing choices reaed heavily to
regulating their everyday wel-being and managing their
mood by proactively sdecting clothing for the occasion. In
this sudy, examining the outcomes of FT lays the foundation
for future research that can quartitively test the potentid
thergpeutic effect of fashion styling and behavior.

Conclusion

The results of this study show the outcomes of FT, aswell as
the efficacy of cognitive and behaviord changes. FT
provided significant gains for the paticipants in multiple
messures of ther target complaints These complaints
included fedings of unettractiveness and dissatisfaction with
their physcd appearance This dudy hes academic
sgnificance, as the sudy of gppearance can broaden the
sope of ressarch by integrating  appesrance  within
psychothergoy. Cash, Mdnyk, and Hrabosky (2004)
identified sdf-evdudive appearance investment, which
involves dysfunctiona body investment and correlaes with
lower sdf-esteem, a negative body imege, and lower quaity
of life (Cash, Jekatdar, & Williams, 2004). Women with
greater body dissatisfaction and disordered egting behaviors
ae more likdy to engage in dothingrdaed
gppearance-management behaviors. This indudes the use of
clothing for camouflage purposes, such as avoiding brightly
colored or tight-fitting dothing (Trautmann, Worthy, &
Lokken, 2007). The current study confirms that FT is
important and can be utilized to compensate for and dleviate
individuds perceived body imege distress. Highlighting the
concept of thergoy via fashion can contribute to the
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development of gppard studiesin other academic fieds (i.e,
psychatherapy, counsdling).

The implications of this study introduce fashion as an
areawhere psychothergpy can integrate FT to benefit patients
with psychiatric disorders rdated to gppearance. There are
therapies currently used that indude aroma, music, art, and
play. FT can be one area tha could gradudly emerge as
significant for tresting mentaly ill individuds, particularly
for body dysmorphic petients. Additiondly, FT can be used
as a protocal for psychiatric specidids to help depressed
paients with disorders that indude poor body imege
Previous research has shown thet shopping is an effective
way to minimize lingering sadness (Raghunathan, Pham, &
Corfman, 2006). Impulse purchases can dleviate the distress
that aises from negaive body imege perceptions
(Verplanken & Sato, 2011). In the future, thergpists could
utilize fashion as a reference for counsding. It is epecidly
sgnificant because the outcome of FT is compatible with
CBT. Furthermore, fashion companies could use FT as a
merketing strategy to enhance brand autherticity by showing
how fashion products can improve oné squdity of life

Limitations

In this study, only five women participated. Therefore, more
subjectsin the quantitative data collection would support this
line of inquiry. The study requires afollow-up data callection
with participants to discover whether FT has a sustained
effect. In addition, FT needs to be divided into categories
targeted @ different groups, such as for those who suffer
from innate characteridtics of the body, as opposed to those
with mutable characteridtics. In this sudy, the effect of FT
focusad on changegble traits. The reaionship between eech
menta disorder and the FT program should be determined for
future study. Lastly, observation should be an important part
of andyzing qudlitative data However, data concerned with
the observetion of participants were not obtained, which
would have been vduable in understanding the behaviord
aspects of participating in FT.
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