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Abstract

The purpose of this research wes to criticaly examine beauty idedls, specificaly those rdaed to race and racid

hierarchies, with a focus on fashion megazines published in South Korea targeting South Korean women. We used the content
andysis method to examine Céci megazine from 2013 to 2017. This magezine is highly popular, widdy circulated in South
Koreg, and produced by a South Koreen publisher. Each individua pictured in the magazine was coded into four categories
race, kin color, hair color, and fadid characteristics. Descriptive statistics and Pearson's chi-square were used to andyze the
data. Overdl, the megazines festured more Asian than White individuds, yet Asians conformed to sgnificantly more White
than Asian beautty ided saswell as other beauty idedl sthat are mostly unnaturd to Asian women.
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Introduction

According to a recent 2018 datistic, South Korea surgeons
performed the “most cosmetic surgery per cepita’ worldwide
(Bennett, 2018, para. 1). In 2007, 41% of Korean teenagers
expressed a dedre for plagtic surgery; their interest in this
surgery was rooted in their desire for Western beauty idedls,
induding facid shapes and appearances such as double
eydids (Kim & Chung, 2009). Hal (1997) refers to this as
the bleaching syndrome where people of color interndize
White gppearance ided s around the globe due to colonidism
and the vaue sysem rooted in davery. In addition to
influencing preferences for  Anglo facid  features,
lighter-color skin tones and har colors are dso preferred
(Fraser, 2003; Hunter, 2007). Thex preferences for
Whiteness have sgnificantly influenced media throughout
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various countries such asin Latin Americawhere mogt of the
actors were White gppearing unless they were sarvice
workers in which case they had a brown skin tone (Jones,
2004). Also, in the Philippines, movie gars often had light
skin and round-shaped eyes (Choy, 2005; Rafadl, 2000).

In the late 1980s in Koreg, once the country
experienced indudridization, there was a shortege of
low-skilled workers. The government then began actively
accepting foreign workers for the difficult, dangerous, or
dirty industries, which led to an influx of people with varying
shades of skin tones (Ock, 2018; Roh, 2014). Beginning in
the 21s century, there was an increae in mixed-race
marriages, which aso contributed to an increase in darker
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skin tonesin the populaion. Kim (2020) proposed atri-racid
mep highlighting the proliferation of colorism in Korea
fallowing this period of industridization, where Koreans are
a the top, bdlow Koreans are those who are lighter skinned
(eg., Uzbekiganis), and & the bottom are those with darker
skin (eg., Korean-Black mutiracids). For Korean women
specificdly, having lighter skin has been tied to beauty and
desirahility (Hall, 2010; Rondilla& Spickhard, 2007; Tharps,
2016). Kim (2010) described that Koreanness is dso often
asociated with “black, coarse, and sraight” hair (p. 21);
therefore, this preference for blonde hair highlights further
hierarchies for Whiteness within Korean culture. These
preferences and hierarchies associated with Whiteness are
evident in numerous oaces. For example, Korean textbook
illustrations featured mosily light-skinned individuds with
blonde hair (Kim, 2012, Lee, 2018). Additiondly, reports
indicated thet Koreaiis one of the Adan countrieswherethere
is ggnificant consumption of skin-lightening creams where
about 50% of the populaion use the creams or would use
them if economic accessihility were not an issue (Naidoo,
Khoze & Klova, 2016).

Undergtanding the proliferation of White beauty ided's
is important because there are dgnificant privileges
asociated with appearing White by numerous cultures and
ethnicities (Naidoo et d., 2020) including Koreans (Kim,
2020). These privileges can be mativations to engage in
gopesrance-dtering behaviors such as plagic surgery,
skintlighting cream, and hair dying and the reection of the
naturd sdf as beautiful, acceptable, or worthy of desirability.
This idedization and interndization of Whiteness and the
examination of other largdy unnaturd beauty ideds for
Asian women, induding lighter dyed hair (Navaes, 2015),
are the underlying motivations for this study. We criticaly
andyzed White and often unnaturd beauty ideds for Asan
women (eg., lighter-colored hair) within Céci, a popular
Koreen fashion megazine for women, which is widdy
circulated in South Korea

Two concepts, racism and colorism, provide a criticd
framework for our study. Racism is defined as a “globd
hierarchy of superiority and inferiority dong the line of the
humen that have been pdliticdly, culturdly and
economicaly produced and reproduced for centuries’
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(Grosfogud, 2016, p. 10). The line Grosfogud (2016) refers
to merks divisions between individuas cons dered as human,
or those above the ling, where those bdow the line are
conddered as “subhuman or nonthuman” (p. 10). Those
considered as subhumen are then denied “the extension of
rights, materid resources and the recognition of their
subjectivities, identities, spiritudities and epistemologies’ (p.
10). These lines can be “constructed through diverse racid
markers’ such as “color, ethnicity, language, culture, and/or
reigion” (10). The demarcation between who is above or
below the line has shifted over time and throughout different
geographic regions of the world; for example, when the
British colonized Irdand, the British deemed themsdlves
superior to the Irish basad upon religious markers as opposed
to skin colour (Grosfogud, 2016).

Ancther term, colourism, isintricately related to racism,
which refers to disrimingion rdaed to physicd
characterigics where much research has found a preference
or a higher datus is given to individuas who have physcd
characterigtics tha more dosdy resemble White feetures
(Hill, 2000; Hughes & Hertd, 1990; Keith, 2009; Klonoff &
Lendring 2000). These feature-basad hierarchies are
primarily based on evduations of skin colour and indude
other physcd festures such as har texture and facid
characterigtics such as the 9ze and shape of the nose and
mouth (Keith, 2009). A sgnificant body of research has
andyzed discrimination based upon the eva uation of physica
feetures; authors have repestedly reported the advantages and
privileges of individuas whose characterigtics appear more
smilar to White characteristics (i.e, Sraight hair, lighter skin
colour, and Eurocentric facid features) in their physcd
aopearance (Hill, 2000; Hunter, 2005; Keth & Herring, 1991;
Terkildsen, 1993). Blair, Judd, Sadler and Jenkins (2002)
agued tha while category-besed (different races) and
feeture-based (hair texture, skin colour, and facid festure Sze
and arrangement) judgements are procesed differently, they
“function in complementary ways’ (p. 6). Undergtanding if
or how much these White beauty ideds are present within
fashion mediaisimportant asindividuds can interndize these
idedls (Vandenbosch & Eggermont, 2012) sometimes
resulting in dysfunctional appearance beliefs (Baxter, 2015,
Trekds& Eggermont, 2017).



We a0 drew upon critica race theory that purports
that racismis ordinary (Delgado & Stefancic, 2017). That is,
race and the congtruct of raceisaresult of socid thought and
that these caegories are developed or retired when
convenient. Because racism serves important purposes and it
is embedded within various frameworks throughout society,
we sought to examine how much the imagery in the South
Korean fashion magazine reflects the White beauty ideds of
amore sereotypical White person or representetions thet are
largdly unnatura for Asan women.

Much of thework criticaly analyzing race and issues of
colorism have centered on Black people (eg., Hill, 2000;
Hunter, 2005; Keth, 2009; Keth & Herring, 1991,
Terkildsen, 1993); yet these hierarchies of gppearance dso
influence cother people of color, induding South Koreans
(Danid, 2015; 1sa& Kramer, 2003; Li, Min, Bek, Kimura&
Bahl, 2008). Inthis study, past literature on beauty idedsand
the concepts of racism and colorism informed our research
questions. Numerous ressarchers have examined beaudty
idedls, race, and colorism, but few researchers have examined
aspects of these topics rdated to South Korean women and
fashion megazines locd to South Koreaw Therefore this
dudy’s purpoe is to criticdly andyze race, recid
hierarchies, and beauty ideds (har color, facid
characteridics, and skin color) in a South Korean fashion
megazine. Sdf-comparison to imagery in media and its
potentid negative impact on an individud’'s sense of sdf
make our research questions important; we asked: (1) What
races are depicted in South Korean fashion magazines? (2)
How are Asan women's facid cheracteristics depicted in
South Korean fashion megazines? (3) How are Adan
women's hair colors depicted in South Korean fashion
megazines? and (4) How are the skin colors of Asian women
depicted in South Korean fashion magazi nes represented?

Literature Review

Diversity and Homogenization of Beauty Ideals:
Race and Racial Hierarchies

Previous scholars have identified thet, before globaization
and the integration of cultures, each race or ethnicity created
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its own unique standard of beauty based on traditiond
viewpoints. For example, an oversized body was, and il is
in some cases, the idedl body for Korean (Han, 2003) and
Hispanic (Cunningham, Roberts, Barbee, Druen & Wu,
1995) cultures (Han, 2003). More recently, however, most
Western cultures have defined ided feminine beauty as that
of a thin (Herbozo, Tantleff-Dunn, Gokeelaose &
Thompson, 2004) and toned body, high cheekbones
(Cunningham et d., 1995), blonde hair (Yan & Bissll,
2014), round eyes, adim face or jamine, and a pronounced
nose bridge (Bissdl & Chung, 2009). Kim (2010) argued thet
the universd, hegemonic feminine ided of beauty
perpetuated across numerous cultures is based on, or a
combination of, some of these Western or White gppearance
idedls Media outletls ae one source of globalization
accdeation that has brought about the integration of
numerous cultures, according to Frith, Cheng and Shaw
(2004): “The media act as agents of socidization,
perpetuating certain globd beauty dandards such as
thinness’ (p. 54). The proliferation of American media, in
paticuar for Adan cultures, has contributed to the
globdization of these Western beauty ideds (Isa & Kramer,
2003).

Numerous other scholars have found evidence thet the
White beauty ided hes sgnificantly influenced media in
Asian and other non-Western countries, but other evidence
conflicts with these findings. For example, Yan and Bissdl
(2014) andyzed maindream magazines (Vogue, Elle,
Glamour, and Cosmopolitan) circulated throughout North
America, Europe, Asia, Lain America, and South Africaand
reported that across al the magazines, from 2007 to 2010, the
individuds featured were mogtly represantative of the
Western beauty ided (White or White-gppearing skin color,
thin, and highly feminine). At the same time, magazines from
Asa demondrated “rdative independence from western
gandards’ (Yen & Bissdl, 2014, p. 211), which incdluded
“femininity, sexudity, body size, and glamorization” (p.
205). Han and Rudd (2015) conducted a cross-culturd study
on Vogue megazine in four different countries the United
Sates, the United Kingdom, Korea, and Japan. They found
that across dl the magazines, the modds featured on the
covers were predominantly White and youthful. Looking
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more cdosdy a Korea the autthors found that South
Korean-digtributed megezines featured “non-caucasian”
modeds 27% of the time, wheress the remaining 73% of
modds were “caucasan’ (p. 53). Other studies examining
fashion magazines circulaing in Korea found predominantly
White modds (Jung & Lee 2009; Kim & Lennon, 2006).
Jung and Lee (2009) studied models racesin Céci magazine,
amagazine that is produced and distributed in South Korea,
They reported dightly more Adan (52%) than White (47%0)
moddls, whereas Black modd's were represented in less than
1%of ther sample.

These datidtics on racid represantations in megazines
digributed in South Korea are important to consder in
comparison to the country’s demographic breskdown, which
hes been identtified aslargely homogenousin race The Justice
Ministry estimeted thet in 2016, about 4% of the populaionin
South Koreawere foreigners, and Americans (no spedific race)
comprised lessthan half apercent of the entire populaion. The
remaining 96% were Korean (Ock, 2016). Therefore, wherees
representation of Asians in megazines in South Korea have
varied from 27% (Han & Rudd, 2015) to 52% (Jung & Lee
2009), these do nat reflect the population bregkdown of race,
resulting in asignificant overrepresentation of White peoplein
comparison with the South Korean populaion. This uneven
ditribution of imegery could suggest that White beauty ideds
have influenced representation, prioritiziing Whiteness over
other races

Facial Characteristics

Post globdization, in recent years, some ressarchers have
suggested the emergence of a high cross-cultural agreement
in beauty ideds based on fadid feaures in different
ethnicities and races (Cunningham et d., 1995; Jones, 1995;
Kim & Chung, 2009). According to Eisenthd, Dror and
Ruppin (2006), “If different people can agree on which faces
are dtractive and which are not when judging faces of
varying ethnic background, then . . . people everywhere are
usng dmilar criteia in their judgments’ (p. 120). Jones
(1995) reported that some of these similar criteria are based
on a youthful gppearance with “large eyes, sdl noses, and
full lips™ which are seen as mogt atractive (p. 734). Jung and
Lee (2009) dtated thet their results, based on an andysis of
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South Korean fashion megazines, “dealy indicate a
homogenization of beauty ideds across’ South Koreaand the
United Sates, where “prominent fadid festures’ are apart of
theided (p. 284). Inther sudy, Jung and Lee (2009) did not
code the face or parts of the face; however, they daimed that
“Korean pop culture idals share Westernized characterigtics
of being tall and thin, with big eyes, a perfectly angled nose,
a grdl chin and long legs’ (p. 276). However, other
literature did not support these findings, specificaly inregard
to facid characterigtics (eyes, nose, and chin), meking Jung
and Leg's (2009) dam questionable. Cunningham et d.'s
(1995) comprenensive ressarch on people's impressions of
beauty based on facid andyss reported that it “may
oversmplify mettersto concdlude that if Asians, Hispanics, or
Blacks digplay sandards of beauty that are smilar to those of
Whites, the cause must be their exposure to White aesthetics’
(p. 276).

South Kareans and facia plagtic surgary. Some of the
recent data on plastic surgery consumption from 2015
indicates that about 20% of South Korean women have had
plagtic surgery (Lee, 2015). Eydid surgery was reported as
one of the mogt common plagic surgery procedures for
Asans (Chen, 2006), dthough which Asan ethnicity they are
referring to in their research is not specified. In a study from
2019, The International Society of Aesthetic Plagtic Surgery
reported that South Korea had one of the highest numbers of
plagtic surgeons in the world. Also, the amount of plestic
surgery conducted in South Korea has continued to increese
since the 1990s ranking first in the per capita number of
surgeries performed (Yoon & Kim, 2020).

Rainwaer-McClure et d. (2003) reported that South
Koreans who underwent significant plagtic surgery did so to
approximete White fadid characteritics, garting in the latter
pat of the twentieth century. The authors explained that
South Korean women drive to achieve White beauty ideds
by dtering their eydids to a double eydid rather than a
single eydid (see Figures 1 and 2). Branigan (2001) reported
that, to achieve a Western beaty idedl, South Korean women
have dtered other facid characteristics, such as nose size and
shepe, with recondructive cosmetic surgery in which
surgeons insart implants into the bridge to give a more
defined, lessflattened slhouette.
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Figure 1. Face featuring single eyelids. Photo courtesy of authors.

Figure 2. Face featuring double eyelids. Photo courtesy of authors.

This phenomenon where South Korean women desire to
change their facid arrangement to a White one has often
been noted, but few dudies have examined these
representations in fashion magazines. In our literature search,
we found one study where the scholars andyzed the June
2014 isue of 17 different women's fashion and lifestyle
magazines published and circulated in the United States
(Boepple & Thompson, 2018). The authors reported thet “al
of the Adan women had smdler facid festures. One third of
Asian women had double eydids” (Boepple & Thompson,
2018, p. 268). The number of Asan women in the sudy
comprised less than 3% of the sample, whereas the number of
White women comprised about 73% of the sample
Additiondly, Jung and Lee (2009) clamed that “Korean
beauty concepts have switched from mild plumpness with a
round race to athin body with prominent facid features,” yet,
as previoudy dated, they did not indicate that they
specificaly messurefacia festuresin their andysis (p. 284).

Skin Color

In addition to facid features, skin color is another part of the
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gopearance that is intricately tied to beauty ideds Scholars
have reported thet there has been along-standing preference
for lighter skin by people of color (POC), induding Koreans
(Genn, 2008; Isa & Kramer, 2003; Kim, 2020).
Skin-lightening creams are frequently used to achieve lighter
skin colors by Eagt Adans (Kim, 2020), and Danid (2015)
reported that about 40% of Korean women used the creams.
These preferences for lighter skin have influenced the pages
of fashion maegazines. Much of the work of examining skin
color in fashion maegezines has focused on African
Amgricans (Mayo, Mayo & Mahdi, 2005). Few known
studies have examined the ideds of skin colors for Adansin
media However, the literature outsde of the andyss of
media has identified hierarchies in skin colors for Asans,
with light-colored skin preferred the most (Karan, 2008).

Li e d. (2008) conducted one of the few studies
examining the skin color of Adans in fashion magezines.
They examined four issues of sx magazines from 2005 from
four different Adan countries: India, Japan, Korea, and Hong
Kong. This study did not reproduce their color scde
However, the scde is described as the “standardized color
whed [thet] involved fourteen possible categories ranging
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from soft ivory to cocod’ (Li et d., 2008, p. 446). The
authors reported a mgority of lighter skin colors or “soft
ivory, dassic ivory, and naturd ivory” (Li e d., 2008, p.
447). Boepple and Thompson (2018) conducted ancther
sudy that andyzed the skin color of Adan women in
megazines, examining the June 2014 issue of 17 different
meagazines circulated in the United Sates. On ascde of light,
medium, or dark, they reported that Asan women had
91.67% medium or light skin colors. They reported thet a
“skin tone chart containing 12 skin tone shades was used to
determine skintone”’ (p. 5) but did not reproduce the scae or
identify wherethe scde came from.

Hair Color

Smilar to other physica festures, lighter hair color is dso
asociated with White beauty ideds (Fraser, 2003; Hunter,
2005). These ided's permeete Korean textbooks that fegture
individuaswith mostly blonde hair (Kim, 2012). Koreanness
is often assodaed with Black hair (Kim, 2010), and some
hair caors, induding blonde, are largely unnaturd for many
Asan women (Navdes, 2015). Unfortunately, during our
literature review, we did not uncover published data on the
true proportion of the naturd hair colors and styles of Asan
or South Koreen women. Although we acknowledge that
lighter hair may be a naturd dyle for Asan women of
various ethnic backgrounds, what is important to highlight
about hair and beauty ideds is thet lighter blonde hair has
been alongstanding ided in the United Sates (Rich & Cash,
1993, Yan & BisHl, 2014) and within Asan cultures
(Fraser, 2003; Hunter, 2005; Kim, 2010; Kim, 2012).
Peer-reviewed literature on motivations to dye dark,
Asan har blonde are scant, yet numerous popular press
atides discuss this topic. For example, Cheng (2018)
reported in The New York Times thet there is a recent trend
for lighter hair colours amongst Asian women that may bein
pat due to Asan women's attention to White beauty idedls.
The reporter, an Asan woman, rdaed that she grew upina
predominantly White area of the United States and explained,
“the most obvious and quickest way to subscribe to Western
ideds of beauty isto lighten your har” (Cheng, 2018, para
3). Cheng (2018) continued to report that numerous sdonsin
the U.S. have seen an upsurge in the number of Asan
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customers requesting blonde or plainum hair colours. The
reporter dso highlighted that Adans adopting a lighter hair
colour could dso be mativated by the desire to stand out or
as aform of rebelion “againg the Asian good-girl trope, an
extenson of the ‘modd minority’ stereotype’ (Cheng, 2018,
para14). The modd minority stereotype suggeststhat “Asan
Amgicans are more academicdly, economicdly, and
socidly successful than any other racid minority group”
(Yoo, Burrdla & Steger, 2010, p. 114). This stereotype
connects Adan Americans with harder work ethics and
higher persaverance as compared to other people of color
(Yoo ¢ d., 2010); therefore, when Asian women lighten
their hair, they could be engaging in rebdlious acts and
regecting the expected gppearance practices of the modd
Asian woman. Tui (2018) writing for New York Magazine
a0 highlighted thet Asian women dying their hair blonde or
platinum could be an adoption of the “bad girl” persona
(Tsui, 2018, para 1), or again, an extension of thergection of
the mode minority sterectype.

Hung (2018) wrote for the Global Comment about her
experience dying her hair blonde. Smilar to Cheng (2018),
she was surrounded by White women and described
idedlizing Whiteness, which led her to continualy bleach her
hair. Fedings of radicaness surmounted as she discussed
hair-bleaching memories. Once she stopped dyeing her hair,
people made comments such as “So, you're ready to look
Adan agan? (Hung, 2018, paa 42). Her persond
experiences and reactions from others highlight that when
some Asan women dye their hair blonde it is connected in
somewaysto non-Asan beauty ideds

Because of the possble connection of lighter hair
colours with White beauty ideds or other culturd
perceptions such as rgecting the modd minority stereotype,
we consider hair colour in thisresearch.

Impact of Beauty Ideals on Individuals

The current study’s sgnificance is rooted in the notion that
viewing beauty idedls can lead to individuds being affected
by these aesthetics, which in turn can affect their own sense
of sdf (Brainthwaite, 2002). Vandenbosch and Eggermont
(2012) cdled this process the “interndization of beauty
ideds’ (p. 872). It refersto how many people think about and



compare their gppearance with the perpetuated norm or
idedized imege. Sdf-evduaion means that people tend to
compare themsdlves with others based on their perceved
socid gandards (Irving, 1990). During sdf-evauetion,
women can use images of modds or individuds from media
such as tdevison and megazines as criteria for examining
themsdves Lack of smilarity to those with whom they
compare themsdves can result in negative sdf-evauations
(Festinger, 1954). For example, viewing thin models can
result in negative salf-eva uation for women (Irving, 1990).

In contrast to the previous research, Duke (2002) found
that Africen American girls were not susceptible to the
interndization of beauty ideds perpetuated by media They
were resstant to beauty idedls presented in mediathat largely
did not look like them because most media images depicted
White women. This rgjection can be explained in part by
Festinger's (1954) socid comparison theory, where people
only meke comparisons to others who are more smilar to
themsdves Therefore, because African American girls
largely do not look like women in megazines, comparisons
and negative effects do naot occur. Although Duke (2002)
examined African American girls, in our literature seerch, we
could not find past studies that investigated whether or not
Asan or South Koreen women regected or interndized
beauty ideds they viewed in media that largely did not look
likethem.

Method

To answer the research questions, we usad content andlys's,
which involves sysematicdly andyzing visud or written
content using ether a deductive or inductive approach
(Neuman, 2011) and has been used by numerous fashion
gudies schalars (eg., Kim, Kim & Hong, 2012, Lee et d.,
2018). Thismethod alows researchers to “ document specific
fegtures in the content of a large amount of meaterid that
might othewise go unnoticed” (Neuman, 2011, p. 49).
Content examined can be in a varigty of formats such as
“words, meanings, pictures, symbols, ideas, themes, or any
communicated message’  (Neuman, 2011, p. 361).
Researchers identify a data sample based upon their research
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question, which might include “books newspapers or
megazine aticles, advetisements, speeches,  dofficid
documents, films or videotgpes musicd lyrics, photographs,
atides of dothing, Web stes, or works of at” (p. 361).
Within their ssmple, they identify the unit of andysis, which
refers to the unit that will be evauated using the codes or
coding system; for example, the unit of andysis could be the
entire megazine, eech page of the magazine or eech
individud pictured in the megazine Each code is
operaiondlized in a codebook, which includes the categories,
codes, and code definitions. These codes or “written rules’
explain how to systemicaly andyze the data through careful
obsarvation. The codebook contains previoudy determined
codes and/or categories based upon the ressarch questions,
yet codes and categories are added or revised after andyzing
some of the data (Neuendorf, 2002; Neumean, 2011).

We examined issues of apopular South Korean fashion
megazine caled Céci, whose target demographic indudes
femdes ranging from their teens to their thirties and whose
crculation rate is about 100,000 a year in South Korea
(JTBC Plus Corp,, nd.). Yu, Park and Sung (2015) identified
Céci as a “popular magazing’ with “wide circulation” (p.
692). Magazines such as Vogue Korea (circulation rate of
196,000) are dso popular in South Koreg, however, in this
study, we focused on a magazine published specificaly for
South Koreans by a South Korean publisher (Vogue Korea,
2018). We fdt it was important to understand how racia
hierarchies of Whiteness and other unnatural Asian beauty
idedls can permeste amedia outlet loca to South Korea,

We examined dl of the images on the covers of and
within the magazine including advertisaments and editorids
for the months of January, March, June, September, and
December from 2013 to 2017 (25 issues in dl). We chose
these five months to andyze images spread across the entire
year, which follows smilar methods of other scholars who
have used content andysis (Jung & Lee 2009; Li et d.,
2008). The magazines were dl avalable in a digitd format
0N a magazi ne subscription website, which we subscribed to
for the duration of data collection and andyss
Unfortunately, due to copyright issues and image rights cost
barriers, no images from the magazine could be published in
our manuscript.
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We coded the modds pictured in the megazine
individudly and considered each image a single unit of
andyss To be induded in the sample, individuds had to
have a leagt three-quarters of their face visble. If imeges
were sl and difficult to andyze, such asimages that were
lessthan oneinch tdl, they were not induded.

Coding

The concepts of racism and colourism provide a critical
framework for andlyzing beauty ideds. We andyzed four
categories. race, facid characterigtics, har color, and skin
color (see Table 1 and Figure 3). Aswe coded, we congantly
compared the images to the code descriptions in table 1 and
to the hair color scae in figure 3 and the skin color scde
found here: http://nis.princeton.edu/downloads/NIS-Skin-
Color-Scdepdf. The first author completed the coding, and
the second author checked the andyss and acted as the
debriefer when the firgt author had questions or needed to

Table 1. Categories, codes, and code definitions

Race Black leaning
and bald)
Asian leaning
with round tip
White leaning

Other person of color leaning

discussthe process. We recorded dl of the dataandysisinan
excd workshet. We andyzed the magazines in
chronologica order and documented the page numbers the
individud was found on and the space on the page if there
were multiple individuds pictured. We dso induded a brief
decription of the person’s dothing to help us with accurate
documentation and andyss.

To code race, we used the codes and code definitions
published in Reddy-Best, Kane, Harmon and Gegliardi’s
(2018) study. These codes incduded Black leaning, Asan
leaning, White leaning, other person of color leaning, and
indistinguishable. By andyzing categorica representations of
race in the megazing, we centered our research on the
concept of racism, because we examined which races were
mostly represented and deemed important or considered
superior. We conddered whether or not these categoricd
racid representations reflected population data regarding the
ovadl South Korea population data avaldle on
governmentd  webstes Grosfogud (2016) outlines those

Code Definition

Dark-colored skin, larger facial features (lips and nose), and/or Black hairstyle (i.e., natural, dreadlocks, braided,
Eye is narrow, single eyelid, less exposed and darker iris, straight and dark hair, and/or flatter bridge on nose

White or light skin color, visible crease in eyes, and/or pupil almost entirely visible

Cannot determine race, but is distinguishably a person of color (i.e., darker skin)

Indistinguishable Cannot distinguish race
Facial characteristics Asian leaning Narrow eye/single eyelid (monolid), less exposed iris, darker iris, thin lip, nose with a flat bridge, rounder face,

especially around the jawline

White leaning Visible crease in the eyes/double eyelid, iris that is mostly visible, lighter iris, pronounced bridge on nose,
moderate to thick-sized lip, slimmer jawline, and facial shape

Black leaning A large or protruding lip; large, round nose tip

Indistinguishable Cannot be distinguished

I Lightest | | Medium { | Darkest |

Figure 3. Hair color scaled used in data analysis process. Photo courtesy of authors.
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individuds conddered as subhumen are denied “the
recognition of their subjectivities, identities, spirituditiesand
episemologies’ (p.10). This recognition can refer to
categorica racid representation or absence in the megazine.
We andyzed dl of the imagesin the magazines for race. We
compared each image to the code descriptions and then
assigned and recorded the code. While the race codes and
code definitions were used to andyze a different culturd
context from Reddy-Best e d. (2018) since they andyzed
textbooks, our purpose was the same in that we wanted to
categoricaly code race. Therefore, these codes and code
definitions dign with our study’ s objective.

Categorizing race in such an essntid way (eg.,
“Black”) brings up important points that need some criticd
reflection.  Although we amed to andyze racid
representations,  philosophicdly, this can creste an
esntidis view of race where someone is one race or
another. The nation that race, and thus identity, isacontinua
and evolving process was best expressed by Kaiser and
Green (2021) in their exploration of race, in which they used
the phrase “racid rearticulations’ to express and disentangle
the complexity of race in addition to our other subject
positions (sex, gender, sexudity, etc.). We acknowledge that
andyzing someone as a Sngle race category is limiting, yet
representations within megazines do project an image or
essence of one paticular race or another. Therefore, after
careful reflection and condderation of the concept of race, as
well as of our own biases, we moved forward by including
race in our coding guide because understanding who is or is
not represented is important when highlighting whether the
perpetuation of a paticular beauty ided involves racid
hierarchy. The complexity of defining race led to our usage
of theterm“leaning” with each code.

We further andyzed physicd fegtures (skin color, facid
fegtures, and hair color) for whether and how Whiteness or
White physicd charatteridics permested the individuds
represented; these physical fegtures are degply tied to issues of
colouriam, and hence issues of radsm because these two
concepts are tightly intertwined. A desire to change onésskin
colour is entrenched in people sinterest in fulfilling the White
beauty ided of lighter skin (Isa & Kramer, 2003). Smilarly,
people have facid festures they desre that more dosdy
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resemble people within the White race (Boepple & Thompson,
2018; Branigan, 2001; Ranwater-McClure et d., 2003).

The facid characteritic codes were developed for this
study by the authors. Developing codes during the coding
process is a vaid means of developing coding categories
(Neuman, 2011). Wefirst examined pagt literature that coded
fadid characteridtics and used those descriptions as a basis
for our code definitions (Boepple & Thompson, 2018; Jung
& Lee, 2009). Then, we followed Reddy-Best et d.’s (2018)
process of examining cosmetic surgery websites to develop
the descriptions of these codes during the coding process. We
assigned codesin this category to women who were assigned
Adan leaning in the race category. The codes were assigned
based on the overdl andyss of the women's characteritics
and whether they met & least two or more of the criteria For
example, if they had a ngle eydid, and a darker iris we
coded the woman as Asian leaning. In most cases, they had
much more than one characterigic for a single code
However, we included “indistinguishable’ as a possihility if
the image contained more than two descriptors in any two
categories For example, if the person had a single eye led,
lessirisexposed, dimjamine and thick-szed lips, wewould
have coded the image as indistinguishable; however, we did
not have to use this code in the andys's process because dl
of the women fit within Asan leaning or White leaning. To
complete this andyss, we compared each image to the
coding descriptions to determine the assigned code.

We searched for numerous ways to andyze skin colour.
The peer-reviewed literature offers very few scdes from
which to chooss however, we found three different scdes:
the Htzpatrick Skin Type Classfication Scde (Ftzpatrick,
1988), the Taylor Hyperpigmentation Scde (Taylor,
Arsonnaud & Czernidewski, 2005), and the NIS Skin Color
Scde (Maszy & Martin, 2003). We were unbletofindina
peer-reviewed publication the visud image of the Fitzpatrick
in  Type Clasdficaion Scde and the Taylor
Hyperpigmentation Scae did not gopear to be the correct
scae for our study because the lightest colour on the scde
did not reflect someone who was possbly usng a
skin-lightening cream or had very white skin colour.

We aso looked for scdes in previous literature thet
andyzed skin colour. Keenan (1996) andyzed skin tone by
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developing a five-point scde using the Pantone Matching
Sysem; however, the author did not include a visud of the
scde Smilarly, Conrad, Dixon, and Zhang (2009) andyzed
skin tone in rap musc videos They developed a scde that
ranged from “light caramd brown” to “black” but did not
provide avisud of their scde or any further descriptors (p.
145). As previoudy mentioned, scholars andyzing skin
colour of Asans did not indude visuds of their skin colour
scales (Boepple & Thompson, 2018; Li et d., 2008).

To andyze skin color, we chose the NIS Skin Color
Scde for a vaiety of reasons. Frg, the visud of the scde
wes avalable online as many other publications thet
andyzed skin color did not publish their instrument. Reeders
can search theinternet for “NIS Skin Color Scde” and it will
aopear, or they can view it in the link found in the reference
list. Second, the scale was published by reputable researchers
a Princeton University, which highlights its validity. On the
scae 1iswhite, and 10 is darkest (Massey & Martin, 2003).
Although the scde is based on brown or black hues, we used
the scde for its reference to lightness or darkness. People of
al raceshave avariety of huesinther skin colour; therefore,
in the coding process, the skin colour was not necessarily the
exact hue match to the skin colour chosen on the scle, but it
was the dasest metch to the lightness or darkness of the skin
colour. We only andlyzed the skin color of theindividudswe
assigned as Asian leaning for race. To completethisandysis,
we compared each image to the scaleimeges to determine the
assigned code.

We maintained a critical viewpoint by considered hair
colour in data andysis. Har colour, in some ways, can
arguably be guided by the framework of colourism (eg.,
Cheng, 2018; Fraser, 2003; Hung, 2018; Hunter, 2007; Kim,
2012). Lighter hair coloursfor Asian women can dso be seen
as argection of the modd minority sterectype (Tsui, 2018);
therefore, we considered it as part of this study. We coded
hair color usng a hair color scale, with 1 being the lightest
blonde and 10 the darkest black. In addition to the colors on
this scale, hair color wes coded into “other color” when hair
was acolor such as purple and “no color” when there was no
hair present. We cregted the scde usng Photoshop (see
Fgure 3) based upon har color scaes on beauty websites.
We only andyzed the hair color of the individuds we
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assigned as Asan leaning for race. Again, to complete this
andyss, we compared each image to the scde images to
determine the assgned code.

Reliability

To mantan condstency, we continudly referenced the
coding guide in Table 1, the NIS scde, and the hair color
scde. We referenced the coding guides for every single
imege for consstency. Before we began coding the entire
sample, the firg and second authors checked inter-coder
agreement. The coders independently andyzed 20% of the
individuds pictured in eech issue and then divided the
number of coding agreements by the totd number of coding
decisons, a method previous scholars have used to check
inter-coder reliability (Podmore & Ogle, 2018). In the current
study’s case, this resulted in 98.4% agreement, an acceptable
agreement (Neuman, 2011). We negotiated dl disagreements
and then finished andlyds after these reconciliations. We
re-checked dl of the coded data after dl disagreements were
negotiated and the coding guides were solidified (eg., the
facid characteridtics codes and code descriptions). If the firgt
author had questions about an image, the second author
served asaderiefer.

Results and Discussion

What Races are Depicted in South Korean
Fashion Magazines?

We andyzed 2,224 repreentations of women in the
meagazines. The women were mostly Asian leaning (75.29%, n
=1,673), followed by White leaning (24.4%, n = 543), other
POC leaning (<1%, n = 5), Black leaning (<1%, n = 3), and
indistinguisheble (0.0%, n=0).

According to Kim (2010), a Whiteness-centered
universa beauty and gppearance norm permegtes the current
media, which suggested that we would find more White
leaning than Asian leaning mode swithin Céci. Thiswastrue
for Han and Rudd (2015), who andyzed Vogue Korea and
found that 27% of modds were Adan, whereas 73% were
White. Yan and Bisl (2014) found the “domination of
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wedern fashion and beauty culture’ in their sample of
megazines, including those circulated in Adan countries (p.
201); the authors did not provide any further breskdoan of
racid representations  within - the  Korean-digtributed
publications. Other research found conflicting results: Jung
and Lee (2009) examined race within Céci and found dightly
more Adans than Whites. These differencesin representation
could be attributed to the type of magazine. Vogue is an
international magezine, and Céci is adomedticaly published
magazine. Our findings, which expand on previous sudies,
provide a more recent andyds of racid representaions
within Céci and indicate that there is a growing number of
Adan leaning individuds being represented as compared to
when Jung and Lee (2009) conducted their studly.

From a one-dimensiond perspective of race, one could
arguably dtate thet Céci has not been Sgnificantly influenced
by White beauty ideds. However, it isimportant to note that
the race of the modds represanted with the next-highest
frequency throughout the megazine was White leaning,
followed by amost no other women of color leaning. This
centers Whiteness as important in relaion to other women of
color and highlights how White beauty ideds have, in some
way, permeated the beauty idedsin this particular megazine.
This highlights the nation that racismis ordinary (Delgado &
Sefancic, 2017) and could be interpreted here that it is
convenient to indude more White leaning individuds
because they are seen as more beatiful and desirable (Hall,
2010; Rondilla & Spickhard, 2007, Tharps 2016), thus
potentialy sdlling more magazines or gaining more viewers.
Looking comparatively a the demographics of the country,
where 94% of the population is Korean and less than 0.5% of
the population is American (it was not determined whether
these Americans were White, so arguably these Americans
could be POC), we can say thet this magazine over represents
White people given their minor presencein the South Korean
population as awhole Yam and Bissdll (2014) reported thet
some Asian countries were independent of White beauty
idedls, our research results on race do not support this
finding. Although we found that mos modd's were Asan
leaning, the next highest representation was White leaning,
which indicaes some preference for Whiteness or for

appearing White,
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How are Asian Women's Facial Characteristics
Depicted in South Korean Fashion Magazines?

We andyzed the frequencies and percentages of fadd
fetures of Adan individuds and found mog Adan
individuds had White-leaning facid characteritics (73.3%,
n = 1,084), whereas only 26.7% (n = 589) of Adans had
AdaHeaning facid characterigtics. We conducted follow-up
binomid tets to determine whether the proportions for
White-leening and Adanleaning facid festures among
Adans were dgnificantly different. We identified the null
test proportion at .50 to represent an even distribution across
facid features, with p-va ues reported for the two-sided test.
The reaults showed a dgnificantly greeter proportion of
Adan individuds in the Whitelleaning (73.3%, n = 1,084)
than in the Asanleaning caiegory (26.7%, n = 589),
according to the corresponding z-score (12.1)). The
correponding p-va ue was less than .00001.

Many Asan women have asingle eyelid, whereas most
White individuds have a double eydid. Rainwater-McClure
et d. (2003) reported that a Sgnificant number of Korean
women have had plagtic surgery. These surgeries largdy
indude eydid reshgping to achieve a double eydid (Chen,
2006; Kim & Chung, 2009). Fladtic surgeries desired and
frequently completed by Koreans and other Asans of
different ethnic backgrounds d o ind ude manipulation of the
nose to creste a more defined bridge, a White-leaning facid
characterigtic, because Asans often have anaturdly flattened
nose bridge (Branigan, 2001). The desre for and decison to
undergo plasgtic surgeries, which are arguably intended to
goper more White (“White’ here meaning the racid
category), such as by obtaining a double eyelid and higher
nose bridge (Kim & Chung, 2009), are reflected by many of
the Asan leaning moddsin Céci.

Congdering other possibilities is dso important: for
example, some of the magazine images may have been
dtered with Photoshop, or the angle of the picture may have
influenced the shagpe of the face. It is dso possble that some
modds faces may be naturdly White leaning; not dl Asans
are born with more gereotypicd Asan festures such as
snge eydids It is ds unknown whether or not the
publishers were conscious of ther choices, or whether the
individuas fegtured in the megazines may smply have had
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more White-leaning facid fectures. One possibility is thet if
the publishers were aware of the literature on physicd
atractiveness and the face, they might have purposefully
chosen imegesthat they thought represented amore dtractive
face to sdl more products. A more generous interpretation
could be that the publishers unknowingly published
magazines with more White-leaning individuds, possbly
due to ther own interndization of the bleaching syndrome
(Hall, 1997).

A previous gudy that andlyzed faces in fashion
megazines in 2014 in the United States reported that dl of
theincluded Asian modds had smdll facid features, and one
third had a vishle double eydid (Bogpple & Thompson,
2016). Our scaes were dightly different from the one used
by these authors who messured the festures sizes and
separately categorized eydids. It would be too smplidtic to
sy that U.S-circulated megazines had more or fewer
White-leening Asan faces than South Korean-circulated
megazines. Results from both dudies showed that more
Adans with Whitelleaning than Asan-gopearing facid
festures were represented.

How are Asian Women's Hair Colors Depicted in
South Korean Fashion Magazines?

The average hair colors of Adans were assessed using ahair
color scae (Figure 3) where 1 was the lightest blonde, and 10
was the darkest black (M = 6.49). We grouped hair colors 1
to 3 into a Sngle category cdled “lightes,” 4 to 7 in a
category cdled “medium,” and findly 8 to 10 in a category
cdled “darkest.” “Lightest” refers to har colors thet are
modly unnaturd or difficult to achieve with har dyeing
techniques for Asian individuds “Medium’ refers to only
dightly dyed hair and to har colors that are more easily
achieved by Adan women through hair-dyeing techniques.
“Darkest” refers, presumably, to the most common and
naturd colors for Asan women, dthough daidtics on this
are not available. Based on the findings, most Adan leening
individuds were in the medium category (60%, n = 1,004),
followed by darkest (29%, n = 484) and lightest (5%, n= 84).
The remaining women had ether no hair or hair of another
color (6%, n=101).

The lightest category (1 to 3) yidded only 5.3% (n =
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84) of the sample therefore, we dropped it from further
andyss Then, we peformed follow-up binomid tests to
determine whether there were sgnificantly  different
proportions between the medium and darkest hair color
ranges for Asian leaning individuds. We identified the null
test proportion at .50 to represent an even distribution across
hair color groups, with p-vaues reported for the two-sided
test. The results showed a significantly greater proportion of
Asian leaning individuds in the medium category (67.5%, n
= 1004) then in the darkest category (32.5%, n = 484),
according to the corresponding z-score (13.45). The
corresponding p-va ue was | ess than .00001.

Examining the representation of hair color dso
ansvered questions related to White beauty idedls because
lighter, blonde hair has been an ided in the United Sates
from the mid-twentieth century until recent times (Rich &
Cash, 1993; Yan & BisHl, 2014). No known research has
examined South Korean women's hair color, and the data on
naurd har colors for South Korean women are largey
unknown; therefore, to say that South Korean women dye
their hair blonde to try to achieve White beauty ided s would
be an overgatement. The popular press suggests that blonde
or lighter hair is mostly unnatura for Asian women (Cheng,
2018; Navaes, 2015). The lack of women in the lightest
category is not too surprising, given that dyeing black Adan
hair to a blonde color can be difficult (Cheng, 2018). Our
findings suggest that lighter hair (possbly dyed or neturd)
may be a prevailing beauty ided for South Korean women
given its representation in Céci, and this could possibly be
relaed to the White beauty ided of blonde har (Cheng,
2018; Hung, 2018; Rich & Cash, 1993; Taui, 2018; Yan &
Bisdl, 2014).

Ancther explanation for the limited representation of
women in the lightest hair-colour category, or plainum
blonde, could be rdaed to the connection between Asian
women with blonde hair and a reection of the modd
minority dereotype (Yoo, Burrola, & Stegar, 2010). Adan
women with blonde hair can beinterpreted as arebellious act
(Tsui, 2018). It is possble that the magazine editors chose to
rgect this har-colour aesthetic to avoid these types of
assumptions about the magazine and the type of women they
represent. While mos women were represented in the
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medium-brown colour category, they were not platinum
blonde, which is most connected to the “bad girl” persona
(Tsui, 2018, paral).

How Are the Skin Colours of Asian Women
Depicted in South Korean Fashion Magazines?

We asesed the average <kin colour of Adan leaning
individuds depicted in the magazine usng the NIS Skin
Colour Scde (M = 2.14). The mgority of skin colours were
modtly represented in Category 2 on the NIS Skin Colour
Scale, and the remaining individuas were represented in
Categories 1 or 3, which are the lightest skin colours on the
sde

Previous scholars indicated that the preference for
lighter skin is common among East Asan cultures (Karan,
2008). The preference for lighter skin among other POC was
evident from the fashion magazines in previous udies, in
which most Black individuas were represented with lighter
skin colors (Mayo & d., 2005) and Korean women hed the
paest ivory sin (Li e d., 2008). The findings from the
current study confirm that in this media outlet, Céci, thereis
apreference to depict Asan leaning women with lighter skin
colors asrepresented on our scae, dthough they did not have
the most representation in the lightest or pdest skin color
categories. Category 1 would arguably be achieved through
skin-bleaching practices. If most South Korean individuas
had been pictured in the megazines had been represented in
Caegory 1, we could have argued that colorism/racism
related to skin color was evident in the magazine. However,
besed on the findings issues of skincolor-relaed
colorism/racismmight only be moderate or even nonexigtert.
It is dso important to note that we were andyzing the
representation of skin colours in megazines, which could
have been dtered. Therefore, it is not necessarily the true
skin colour of that individud.

Discussion of Beauty Ideal Imagery, Fashion
Magazines, and Social Comparison

Media imegery hes significant power and influence on
viewers (McManis ¢ d., 2001). Pagt studies inform us that
women engage in socid comparison by andyzing imegery in
media and then engage in judgments and sdf-perceptions
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about their bodies. These comparisons can result in negative
sf-evaduaions when the factors for comparison are not
smilar (Festinger, 1954). However, for some POC, these
comparisons may be irrdevant and thus do not result in
negative sdf-eva uations (Duke, 2002). In this study, we first
investigated how many individuds from eech racid category
were represented in Céci. An andyss from the perspective
congdering colourism, and hence racism, in addition to
unnaturd or difficult to achieve beauty ideds for Asan
women showed that in most categories, induding hair colour
and fadid features, White or unnaturd beauty ideds were
largely prevaent. For South Korean women, viewing imeges
of Asan women who ae more Whiteleaning than
Adarleaning could result in negative sdf-evduations.
Socid comparison theory explains that because they are
viewing people within their race, their comparisons could be
relevant and could affect them negatively (Festinger, 1954).

Conclusion

Our research contributes to the literature by providing
evidence about the prominence of Whiteness or unnaturd
beauty ideds based on a careful andlyss of imegery in a
popular domedticdly produced South Koreen fashion
megazine, Céci. In sum, throughout the years (2013 to 2017),
the magazine has featured more Asan leaning women than
women of any other race. However, following Asan leaning
women, White leaning women have had the next highest
representation, whereas other races have largdy not been
pictured, suggesting that being or gppearing White is valued
in South Korean culture. When andyzing issues rdated to
appearance features, we found thet White-leening facid
characteridtics permested much of the imegery. The
individuds aso had festures that were arguably unnaturd to
Adans, such as hair dyed light blonde or light brown. Our
results raise the possihbility that the publishers of one of the
popular domesticaly produced magazines in South Korea
place some v ue on Whiteness whether it was conscioudy or
unconscioudy.

We contextudize our findings within Cunningham et
a.’s (1995) study, which reported that it “may oversmplify
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metters to conclude thet if Asians Higpanics or Blacks
display sandards of beauty that are smilar to those of
Whites, the cause must be their exposure to White aesthetics’
(p. 276). Severd researchers have supported the notion of the
globdlization of beauty ideds based on the Western aesthetic
(Isa& Kramer, 2003; Jung & Lee, 2009), but thisexplanation
may be too smpligtic for our study because other unknown
factors could be influencing the images in the magezines.
Our findings suggest that White beauty ided's are evident
throughout the magazines and that some value is placed on
aopearing White, because having representation provides
recognition of subjectivities and identities (Grosfogud,
2016).

Limitations

The dudy is limited by severd factors. We only andyzed
four characterigics, largdy focusng on aspects of the
individud relaed to the face and hair. There are many more
characterigtics that can be andyzed such as body size, breest
Sze, and dothing style. Additiondly, the context of eech
image was not andyzed. Andyzing only Céci was dso a
limitation because many more domestic South Korean
fashion megezines are avalale for andyss. Further, this
study was limited to megazines published between 2013 and
2017 because we were interested in the most current idedls
being depicted a the time of andyss Ladt, the content
andyds method only andyzed the question of what was
present; it did not andyze why the images or contexts were
present in the pages.

Implications

Future studies should ask South Korean women to evauate
their attitudes towards imagery in South Koreen fashion
megazines. Understanding their impressions could help shed
light on their related sdf-evaluations.

Magazine publishers, marketing agents, and other
professonds who are responsible for goproving the imagery
in fashion media outlets must consider our findings for the
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future. Do they consder issues related to beauty ideds when
choosdng or approving the individuds depicted in the
megazines? Do magazine publishers request that women be
Photoshopped? Do publishers understand the effects that
repeatedly viewing imegery can have on an individud?
Because viewing media can have significant negative effects,
training reaed to these topics could be quite ussful to
educate fashion indudry professonds and rase ther
awareness of theimplications of their choices They can then
work towards credting megezines that do not perpetuate
unnatura or White beauty ideds that could have a potentia
negative effect on South Korean women (Festinger, 1954).
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