’m Check for updates

pISSN 2233-9051
€l SIN 2283-7490
https://doi.org/10.7233/ijcf.2021.21.2.019

Vol. 21 No. 2, December 2021, pp. 19-30

1IJCF

International Journal of Costume and Fashion

Fashion Street Compititiveness in a Downtown Area of
Small and Medium-sized Cities: A Case Study on Mokpo

Yun Jung Choi - Heechul Kim®
Assigtant professor, Dept. of Fashion and Clothing, Mokpo National University, Mokpo, Jeonnam Korea
Assistant professor, Dept. of Urban Planning, Gachon university, Seongnam, Gyeonggi, Korea

Abstract The culture and unique feature of a locd city has the potentid to atract consumers to an offline commercia
digtrict such as a fashion dreet. The main purpose of the study is to explore the potentid for development, determinants of
comptitiveness, and characteritics of fashion streetsin Mokpo. A literature review, fidd observation, and in-depth interview
were conducted. Main faghion greets in Mokpo include Downtown Rodeo, Hadang Rose street, and Namek Centra Park. In
these fashion dredts it isthe largest that the proportion of stores of mid-low price range fashion brands. The results show that
main wesekness of three fashion stregts lies in the demand condition (i.e., population). Participants suggested devel opment of
unique themes, support of young entrepreneurship, and fashion education programs for locd revitdization in Mokpo. This study
can be hepful inin establishing aregiond activation strategy based on mutud synergy across multidisciplinary such as fashion
and tourism.
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Introduction

Over the past few years, famous fashion brands such as
Raph Lauren, Cdvin Klein, Gap, and Tommy Hilfiger have
cdosad their flagship stores on Fifth Avenue in Manhattan,
New York (McDondd, 2019). It shows the changed gtatus of
the offline commercid digtrict in the fashion industry. High
rents and the rise of e-ccommerce increasingly complicate
business for brick-and-mortar retailers in downtown aress in
famous cities. As an dterndive to this, interest in other
commercid digricts of smal and medium szed dities have
been increased in terms of combined culture and locdity
(Foley, 2019).

The fashion industry has an important role in cregting a
unique imege of the region and revitdizing the city. Fashion
designers, brands, and stores are closdy rdated to places
They can build unique and positive associations with specific
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aress, sUch as the highrend tailoring imege on Savile Low
Sreet in London. Consumer interest in an area given a
fashion-related image leads to visits and consumption, thus
having a pogdtive impact on the locd economy. The
consumer experience of a fashion dregt can be used to
solidify the cultura imege of the city by accumulating
asociations with the city again. A fashion dreet is an
important pace that can draw consumers experiences in
connection with the tourism industry. These persondized
consumer experiences can lead to the core competitiveness of
the fashion commercid didtricts that should be paid atention
to in order to overcome the limitations of offline conditions
andtorevitdizetheregion.

Various urban regeneration policies of the state or locd
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Fashion Street in Mokpo

governments are being implemented to utilize the vaue of
the fashion industry. Daegu city is implementing various
support palicies that emphesize high-qudity clothing and
textiles, Jeonju city supports traditiond fashion and youth
entrepreneurship, and Gwangju city does art and fashion.
Seoul  Metropolitan  Government  is  providing  various
supports so that spaces such as Dongdaemun and Hongdae
can be regenerated as spaces connected with fashion, beauty,
restaurants, performances, architecture, tourism, entertainmentt,
and sports. World famous cities such as New York, Los
Angdes Horence, and Barcd ona are d o paying attention to
fashion as an important tool of building a unique city imege,
and implementing various policies to creste an associdion
between place, culture, higory and fashion (Lazzeretti,
Capone, & Casadd, 2017).

This dudy focused on Mokpo as one of smdl and
medium-sized cities that had history and cultura resources,
but did not establish a connection with fashion. As discussed
earlier in the introduction, the culture and locdity of a smdl
and medium-sized city has the potentid to atract consumers
to the offline business digtrict. Thisis becausg, if the fashion
retall industry centered on mgor commercid aess is
reactivated, it can lead to urban regeneration effects such as
cregting locd jobs creding dtractive spaces for loca
communities, and attracting tourists (Lim & Byun, 2017).

The purpose of this sudy is to provide implications for
urben revitdization by andyzing the conpetitiveness of
feshion commardd didridts, i.e, fashion drets in Mokpo.
Research quettions are as fdlows. Frd, the digtribution and
charadteridics of fashion dreds in Mokpo are andyzed.
Second, determinants of competitiveness of fashion dreds in
Maokpo are explored. An Andysis of comptitiveness in a
feshion street was not suffidently dedt within previous sudies
compared to the practicd interests Thisstudy is expected tofill
this ggp and be praticdly hdpful in establishing urben
revitdization drategies basad on mutud synergy  between
different industries such asfashion and touriam
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Literature Review

Urban Regeneration and Revitalization of
Commercial Districts

Od downtowns have become obsolesced, due to the
population dedine, changes in an indudrid gructure, and
deterioration of residentia environments. Urban regeneration
refers to srengthening the cgpabilities of those abandoned
aress, introducing and creating new functions, and activating
them physicaly, economicaly and sodidly by utilizing local
resources (Minigtry of Land and Trangport, 2021). In 2013,
SPECIAL ACT ON PROMOTION OF AND SUPPORT FOR
URBAN REGENERATION was enacted to support urban
regeneration. Even before the Urban Regeneration Adt, there
were eforts to revitdize the underdeveloped commercid
digtricts of smdl and mediumsized dities with “SPECIAL
ACT ON THE PROMOTION OF TRADITIONAL
MARKETPLACES AND SHOPPING DISTRICTS'.

A commercid digtrict refers to the place where citizens
vist for leisure and culturd life as wel as shopping. It hasa
great dgnificance in modern cities A commercid didtrict
folowsarissand fal cyce (Son & Park, 2017). Although an
old downtown of a srdl and mediumsized dty has
functioned as the economic and culturd center of adity for a
long time, it is dedining due to various factors such as
changesin the urban structure such asthe relocation of public
inditutions or development of new suburban aress
deterioration of amenity such as deeioration of
infrestructure or lack of open space, and stagnation of the
local economy since changesin theindugtria structure.

Therefore, it is necessty to revitdize the old
downtown of small and medium-sized dities to encourage a
variety of activities In particular, the Specia Act on Urban
Regeneration which was enacted in 2013 is to promote
various policies and projects to revitdize an old downtown.
In order to revitdize the declined commercid didricts or
enhance the sdf-reslience of smdl busness owners, the
traditiond market and centra commercid areamodernization
projects, the parking lot improvement projects, and the
specidized market support projects were promoted through
designation of commercid didrict activation zone. As of
2016, approximetdy 1,441 naiorwide projects were
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conducted. After that, each locd government is promoting
urban regeneration projects to revitdize various commercid
aess such as traditiond merkets, shopping didtricts,
downtown aress, and dleyways as detaled projects of urban
regeneration for neighborhood regeneration (Han, 2018).

The old downtown of Mokpo city was composed of the
KorearHived area before the opening of the port in 1893 and
the common residence area of each country after the port
opened, and has been functioning as the main city center of
Mokpo until now (Cho, 2005). Currently, the old downtown
is adjacent to Mokpo Sation of the high-speed ral and
International Passenger Termind, so the move of people and
the exchange of goods are active and the commercia digtrict
has developed. However, as the downtown continued to
dedline, urban regeneration projects were carried out to
revitdize the origind downtown. For three years from 2014,
it was sdected as one of urban regeneration projects in the
old downtown (Mokwon-dong), and the policy of using
Yudd mountain and modern buildings as mgor assts of the
old downtown to emphasize historica and cultura tourism
and to revitdize the commercid area of the old downtown
was promoted. Afterwards, the urban regeneration project
was converted into an urban regeneration New Ded project
due to the policy change of the centrd government. In 2017,
two plans, “1897 Port Culture Street” and “Seosan-dong
residentid support projects’ in Manho-dong, one of the old
downtowns, were sdected for subsidy programs, and the
urban regenerdtion project in the old downtown is
continuoudy beng promoted (Mokpo City Urban Regeneration
Support Center, 2021).

Determinants of Competitiveness Advantage in
a Commercial District

A commercid didrict refers to the geogrgphic area where
retailers can attract customers. It can be dso defined as the
geographic range of consumers who shop in a specific sore,
shopping dreet, or shopping center. The commercid digtrict
includes two concepts: one is a region or geographic range
and the other is the consumer demand and preference range
(Jang, 2015).

This study focused on determinants of competitiveness
advantages in a commercid digtrict, egpecidly a fashion

International Journal of Costume and Fashion Vol. 21 No.2 2021

Yun Jung Choi - Heechul Kim

Sredt. Industry competitiveness is the reldive conoept thet is
aoproached through comparison rather than the absolute
position of a country or industry, and can be gpplied in
various ways depending on the scope and target of the
andyss (Lee & Chai, 2012). In previous studies, industry
comptitivenessis defined as the comparive advantage that
an industry in one country or region has over the same
industry in another country or region (Porter, 1990). In this
study, the competitiveness of a fashion street in Mokpo was
defined as the compardive advantage that the rdevant
commercid district had compared to other regiond fashion
dSredt.

Porter's (1990) diamond modd considers determinants
influencing changes in comptitiveness advantages of a
netion or industry based on the microeconomic theory. The
modd has been broadly accepted framework to andyze the
competitiveness of aparticular industry withinacountry. The
diavond modd explans the sources of indudry
competitiveness, including four determinants of factor
conditions, demand conditions, relaed and supporting
industries, and firm grategy, sructure and rivdry, and
exogenous conditions such as the role of government and
event. The diamond moded can be useful for identifying the
wesknesses and strengths of a particular industry through the
andyds of the determinants of competitiveness that includes
al the characterigtic conditions of companies, industries, and
countries.

Factor conditionsindude the productivity such aslabor,
naturd resources, and infragtructure of the industry. In the
cae of a fashion stregt, human resources and commercia
didrict infrastructure are consisted of this category. Next, the
demand condition refers to the market size or the qudity of
demend for the indudry’s product or sarvice, which
determines the characterigtics of the industry. When gpplied
to a fashion dtredt, it can be utilized to de-facto populaion
and consumer market demend for fashion products or
services Third, rdated and supporting industries include the
presence of aisence of internationdly competitive supply
indudtries or other rdlated indudries. In relion to retal
businesses, manufacturers and rd ated upstream indugtries are
goplicable. It is importat to form clusters to ddiver
cog-effective inputs of these supporting industries to
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improve by working closdy with the end-user. Fourth, firm
srategy, structure and competition are related to the methods
and principles that determine the start-up, organization, and
management of a company. These four determinants can act
differently on the formation of industrid competitiveness by
the government and aseries of evenits (Mann & Byun, 2011).

The diamond modd is adso actively used to andyze the
competitiveness of the fashion industry (Chipo, Water &
Rufaro, 2018; Lee, Kapova & Pery, 2017). Previous
gudies andyzed the compdtitiveness of the textile and
gopard industry (Kim, Kwak, Cho, & Lee 2006; Son, Kim,
& J, 2007) and the competitiveness of the leather industry
(Shefad, Shahriari, & Moradi, 2009). In these sudies, bath
quantitative and qualitative gpproaches were used to measure
the competitiveness of the fashion industry. In a quartitative
approach, competitiveness was messured by quantitatively
messuring sub-indices for each determinant, and in the
quditative approach, the method of deriving mgor issues
through in-depth interviews with experts on the determinants
was used. Shafael e d. (2009) discussed factors affecting the
low competitiveness of Iranian lesther industry through
in-depth interviews with experts, and Watchravesringkan,
Karpova, Hodges, and Copdand (2010) dso approached the
determinants of Thailand's gppard industry competitiveness
through expert interviews. In this study, considering that not
much research has been conducted on the fashion dreet of
Mokpo, a quditative methodology was chosen. Specificdly,
based on Porter's (1990) diamond modd, we intend to
discuss the determinants of the competitiveness of the
fashion commercid digtrict in Mokpo City.

Competitiveness of a Fashion Street

Research on the dometic fashion sreet is concentrated in
Seoul metropalitan area (Jang, 2015; Kim, Lee, & Lee
2016), wheress a few studies on cther regions have been
conducted, such as Busan, Daegu, and Jeonnam (Son, Oh, &
Seo, 2006). Mogt gudies on the fashion street in Seoul were
focused on the vitdization of the Dongdaemun commercid
digtrict (Hong & Lee, 2007; Kim, 2014; Lim, Kim & Lee,
2010). These dudies auggest drengthening the
competitiveness of the commercid district by combining the
Dongdaemun fashion dreet with the tourism industry or
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linking it with the Dongdeemun menufacturing and
production base. Mokpo differs from Seoul metropolitan
areg, and other metropolitan dities in terms of demand for
commercid districts and fundamentd characterigtics of them.
It is necessay to take a different gpproach from the
traditiond way to revitdize commercid didtricts using the
infragtructure of large cities such as Dongdaemun.

Only a few studies dedt with locd fashion dreets.
These previous studies rdaed to the loca business didtrict
were the andysis of a fashion dtret in Busan (Son &t d.,
2006), Gwangju (Bae & Choi, 2001), and Gwangyang (Lee,
2016). They have explored the characteridtics of the loca
fashion dreets and andyzed the location and digtribution of
the commercid didrict and the characteridics of each
business digtrict by using quditative methods such as afidd
obsarvation or in-depth interview. This is partly due to the
lack of available quartitative data. In this context, this study
ds intends to use a quditative goproach to andyze the
competitiveness of the Mokpo region.

Research methods and procedures

Field Observation

In order to understand the current state of fashion Sreetsin
Mokpo, a field observation of the commercid didrict was
conducted. Frdt, through a literature review, daa on the
location and characterigics of the previoudy formed
commercid digtricts were collected, and the old downtown
(Downtown Rodeo), Hadang Rose street, and Namak Central
Park in Mokpo were sdected as research subjects Held
obsarvations were conducted three times in Novermber 2018.
The observationd survey conssted of creating a map of the
distribution of stores by commercid district and andyzing
the characterigtics of the de facto population.

In-depth Interview

Selection of interviewees and their characteristics

Theinterview survey was conducted to identify issuesrdated
to the determinants of the competitiveness of the fashion
Sreet in Mokpo. The interview was conducted in an in-depth
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interview method using a semi-gtructured questionnaire from
October to December 2018 for atotd of eight fashion experts
working in fashion sores in Mokpo, globd fashion
consulting companies and universities. The detailed profile of
paticipants is presented in Table 1, and the interviewer's
name is symbolized for the convenience of andysis and
protection of persond information.

Table 1. Participants profiles

ID (Gender Age) | Workplace | ___Posiion __|

11(Female, 60s)  Fashion store(womenswear) Owner
12(Female, 40s) Fashion store (Shoes) Owner
13(Female, 30s) Fashion store (menswear) Manager
14(Female, 30s) Fashion Consulting co. Senior researcher
I5(Female, 30s) Fashion Consulting co. Senior researcher
16(Female, 40s) University Lecturer
17(Female, 40s) Fashion Consulting co. Senior researcher
18(Female, 40s) University Professor

Research Method and Analysis

Interview data were conducted and andyzed by the
guiddines of Petton (1990). Semi-dandardized Interview isa
method in which the interviewer sats the approximate
sequence and mgor issues of the survey, and the interviewer
adds questions according to the participants responses during
the actud conversttion. The main topics composed in
advance condsted of issues related to the characteristics and
four determinants of competitiveness of fashion dredts in
Mokpo based on Porter’'s (1990) diamond modd: factor
conditions, demend conditions, relaed and supporting
indudtries, and firm strategy, Sructure, and rivary.
Interviews lagted from 60 to 90 minutes for esch
paticipant. All interviews were recorded and transcribed
with the consent of participants. Data were reviewed and
andyzed by identifying meaningful issues through content
andyss. The man focus of the andyss was the
characterigics and four determinants of competitiveness of
fashion dregts in Mokpo. By repeding the process of
categorizing, abbreviating, comparing, and integrating
interview data & the individud levd and the integrated levd,
meaningful sub-dements of determinants were derived. To
enhance the rdiahility of the sudy, main issues that emerged
from the data were interpreted dongdde secondary
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informetion. The main issues that were findly agreed upon
ater discusson and reiinterpretation process  between
researchers were presented in the next section.

Results and Discussions

The Distributions and Characteristics of Fashion
Streets in Mokpo

Fashion dreets in Mokpo The populaion of Mokpo and
Muan is about one over six of that of Jeollanam-do. Mokpois
the second largest city after Yeosu and Suncheon. Mokpo has
ahigh concentration of accommodation, wholesde and retall
businessss. According to the Nationd Satistica Office, in
2016, the number of wholesde and retall busnesses of
clothing and accessories in Mokpo was 900, and the number
of enployess wes 1,435, accourting for the largest shere among
the entire wholesde and retail industry in the city. Compared
to dl 22 municipdities (i.e, S and Gun) in Jedllanam-do,
Mokpo ranks second in the number of businesses and first in
the number of employees in the section of dothing and
accesories. It shows the importance of wholesde and retall
businesses of dothing and accessoriesin Mokpo.

The fashion commercid digtrict of Mokpo is largdy
divided into the old downtown area near Yeongsan-ro (i.e,
Downtown Rodeo), the Hadang area near Jangmi-ro, Biparo,
and Buheung-ro (i.e, Hadang Rose dredt, and the Namak
new town area (i.e, Namak Centrd Park) in Figure 1. The
population of Mokpo is about 230,000 (KOSIS, as of
December 2018), and the exiging large commercid digtrict
in the downtown area has been moved to Muan due to the
congruction of the Namek new town of about 80,000
popul ation near Mokpo. Although the commercid digtrict of
Mokpo is divided into old downtown, Hadang, and Namak
digtricts, it can be seen as a fashion sreet that shares totd
demand because there is no change in the overdl population.
There are absolutely a lot of middie-aged people, and in
paticular, the industry is mostly concentrated in fishing and
shipbuilding, so the industrid base is quite wesk. Recently,
there is a lot of movement to the Hadang area with a
population of about 70,000, and since the populaion is
mainly young people, the center of Mokpo's commercid
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Fashion Street in Mokpo

Namak Central park

Figure 1. Major fashion streets in Mokpo

didrict is generdly biased toward the Hadang area. The lack
of a dear theme and concept for each fashion dreet was
highlighted as a common weskness Table 2 shows the
detailed characteridtics of each fashion sStreet, summerized
through observationd research and literature review.

The Characteristics of Major Fashion Streets in
Mokpo

Downtoan Rodeo The Rodeo sguare, which was formed in
the old downtown area near Mokpo Stion, is the oldest
commercid digtrict among the Mokpo fashion streets There
ae 83 dothing sores, followed by women's (induding
non-brand stores), ports, and casud gores (SEMAS, 2019).
Asthe center of the commercid district moved to the Hadang
ares, alarge number of consumersin their 30s dso moved to
Hadang. As a result, Downtown Rodeo can be seen as the

Table 2. Characteristics of major fashion streets in Mokpo

Figure 2. Shoes stores of Downtown Rodeo in Mokpo

|ess competitive fashion street a present. Car-free streets and
various culturd events are being conducted as support
projects of loca governments, but lack of accessibility such
as lack of parking facilities is being raised as a weskness,
The potentid isthat the commercid district iswell classified
by brand zoning with various product categories such as
shoes, outdoor, and ladies weer (Figure2 & 3).

Hadang Rose Street The most weskness of the Rose
Sreet in Hadang, was tha fashion brands were not
well-zoning by product categories (Fgure 4 & 5). About 200
dothing stores were counted, followed by mid to low-priced
young casudwear, childrenswear, and sportsvear stores
(SEMAS 2019). Main drengths of this fashion street were
thet it was a new developed area with many new buildings
and that it could create synergy effectswith various cafesand
restaurants. Figure 5 is a map of the market area of Hadang
Rose Street.

The middle-aged people in their 40s or older and

Shopper profiles those in their 20s and 30s women > men
Price range Mid-low

Types of stores Café, Vintage shop,

ACC shop
Strengths Various sub-commercial districts
. . K2, ZIISHEN,
Major fashion HUNT KIDS,
brands

VOSTRO, LACOSTE

10s~50s men & women with
various shopping purposes

Café, Restaurant, Beauty shop, bookstore,
ACC shop, Fancy shop
Product assortment

ROEM, it MISSHA,
HANGTEN, Oliver,
Renoma, SOUP

Bisection in late teens and
30s~50s women > men

Mid-low Mid-low

Café, Bakery, Restaurant, Beauty shop,
HOF, Bookstore

Potential consumers living in a nearby
residential area

BLACK YARK, Oliver Lauren,
S00S, Louis Castel
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Fashion Street in Mokpo

Namek Central Park The Namek commercid didtrict is
largdly divided into the strest commercid district and the
Lotte Outlet around a centrd park. A commercid didtrict
centered on franchise cafes and dessert shops was formed,
and it was invedigated that there are a smdl number of
fashion brands around 20 stores near Centrd Park, centered
on mid to low-priced women's dothing and other non-brand
cothing. Its main weskness is tha it has not been able to
secure stable consumer demands because the commercid
digrict was formed reatively recently, but it is expected to
be activated quickly as Lotte Outlets is established as the
Jedllanam-do Provincid Office Location. Namek Central
Park fashion street map isas shownin Figure 6.

Determinants of the Competitiveness of Fashion
Streets in Mokpo

Based on Michad Porter's diamond modd (1990), the
in-depth interview results were andyzed with the following
four determinants of the competitiveness of fashion Sregtsin
Mokpo: factor conditions, demand conditions, related and
supporting indudries, and firm drategy, sructure, and
rivary.

Frgt, paticipants who operated fashion stores in
Mokpo mentioned poor factor conditions  for
sdf-employment. The lack of menufacturing facilities leeds
to young job seekers garting their own small businesses such
a a cdé or redaurant. It means lack of young humen
resource who can work long-term in local fashion gtores. It
was pointed out that the concentration of start-upsin the food
and beverage indusiry was dso negaively afecting the
revitdization of commecid aess SEMAS (2019)
mentioned this problem of disparity between business types
in Mokpo commercid area. A few participants Sated that we
should consider the current resources and indugtrid Sructure
of Mokpo. In other words, it is necessary to change existing
food and beverage service into handicraft menufacturing
rather than fostering fashion companies.

Frs of dl, we don't have a manufacturing sysem
like an indugtrid complex. As far as | can s
there aretoo many cafes, epecidly old downtown.
Thereare too many peoplewithout fixed job. (11).
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Most of them prepare for offidd exam Others go
caes or pus It's dl like that. There are mary
young entrepreneursin downtown. 20sor 30s... (13)

Next, in the demand conditions, it was pointed out thet
low demend and relively large number of commercid aress
weekened competitive advantage of fashion streetsin Mokpo
City. In a situaion where new population does not move in,
thereisacannibd effect in which existing demand moves to
new commerdd aess In fadt, in 2003 and 2013, when
Hadang and Namak new tawn were built, the population of
Mokpo city remained dmost unchanged a 241,460 and
240,936 (KOS, 2018). A participant who operatesafashion
storein Hadang Rese Streat mentioned thisasfollows.

We have Hadang Rose commercid didrict,
Namek digtrict, and Lotte outlet. Among them,
many sores located in Namak moved to the Lotte
outlet mall or back to Hadang streat. Becauseit is
less profitable. At firgt, we anticipated that new
town such as Namek would be well-activated.
Disperson of the market wasaproblem. (12)

It seems that there should be only one store (per a
fashion brand), considering the demand condition
in Mokpo. That's how business is maintained.
Even two gores are difficult. No profit. It's so
hard. (11)

The posshility of supplementing the insufficient
demand with the demend of neighboring idands has been
rased. One participant who work in the Lotte outlet as a
manager tdked about some podtive cases of the
consumption power of theidanders near Mokpo asfollows.

The outlet store has exigting consumers live in
Mokpo, but a lot of cusomers come from
neighboring idands such as Haenam or Jndo. It is
the largest dore nearby. These from nearby
idands gpend alat of money at once. They spend
bedcaly two million won or more once for
shopping. They are busy with aguaculture and
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farming, so it’s hard to shop often. So, once they

shop, spend a lot of money. We are good. They
arevery important customersto us. (13)

Third, in related and supporting industries, thelack of a
link with the fashion manufacturing industry was pointed out
as the significant weskness Mot of headquarters in fashion
brands are located in Seoul. They lack understanding and
consideration for characteritics of fashion streets in Mokpo.
It hindersthe efficient operation of fashion storesin Mokpo.

They only came briefly when the store opened.
They are only interested in sdles. Too far. Seoul.
They can't come often because it’s too far. Think
about it. From Seoul to Mokpo. (13).

Findly, regarding afirm strategy, structure, and rivary,
it was mentioned that it was necessary to coexist with large
outlet tores, utilize culture and tourism resources, and foster
young entrepreneurs. The strategy to revitdize the dld city
center currently being implemented by the locd government
was eva uated to have a positive impact on the revitdization
of the fashion commercid didtrict. In addition to this, one
paticipant mentioned that the shortage of fashion
menufacturing could be supplemented by fodtering textile
and clothing hendicraft stores.

The fedtivd is cromded with people There are
music performances, poetry readings, and sdling
goods.

Thereisdso alot of food in dleyways The street

islively. It'ssogood. (12)

| like it because there are many fedtivds and
evertsthese days Thereisalot toenjoy and alot
tosee (16)

We can consider various types of craft like lesther
or embroidery craft. It would be nice to have them
dl in one place People can shop, e, drink, or
meke something with family and friends in that
space. (11)
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Suggestions for Revitalization of Fashion Streets
in Mokpo

Utilization of historicand cultural heritage

Participants agreed that we should actively utilize the culture
and at asociations of Mokpo city to revitdize the fashion
dredt. In order for afashion street in Mokpo to survive from
severe competition with other big city or onlineretalers, it is
essentid to increase the inflow of the urban population by
gppeding to the brand vaue of locd smdll and mediumr-sized
cities Mokpo hastheimage of aromantic port where the past
and the present coexist (Mokpo City Urban Regenerdion
Support Center, 2021). By utilizing these images and other
modern culturd  heritages, we can deveop didinctive
aley-shagped commercid districtsin Mokpo. It will leed to a
synergy effect of not only revitdizing the fashion street, but
dsoincreasing the city brand vaue.

When you think of Mokpo, the word that comesto
mind naturdly is port. The unique image of
Mokpo, which condsts of modern culturd
heritages with andog sensibility, beautiful neture
where mountains, cties and seas harmonize,
savory locd food, and culture and art is aready
atractive enough. Pedt, present, and romance are
dill dive | think it is necessary to fodter aunique
dley commercid area tha utilizes the theme of

‘Mokpoisaport'. (16)

Hwashin Department Store, built during the
Japanese colonid period, hes agreet potentid asa
place that can ddiver a‘Mokpo senghility’ with a
dramdtic gory and unique sdection jugt like
Liberty Department Storein London. (15)

Mog paticpants suggesdted thet it is importat to
devel op digtinctive themes and concepts for each fashion street
combined with culture and art of Mokpo. Gyeongnidan-gil and
Haebangchon in Seoul are good examples of populaion
influx and consumption revitaization with unique themes
featuring art and culture. One participant explained the cases
of Shoreditchin London and Mittein Berlin, and emphasized
that the dleys of the old town, poor and abandoned, can be

27



Fashion Street in Mokpo

revitdized with art.

Shoreditch has changed from one of London's
poorest neighborhoods to one of London's hottest
places. It has become a gathering place for artists
by gppeding to its vintage charm with murds all
over the sredt. There are over 600 gdleries done,
providing abandoned spaces to artids Itisnow a
representative dley in Berlin.

SoisMittein Berlin. If you develop unique shops
such as gdleries and smal shops in Mokpo and
utilize murds and vintage markets, it will become
a landmark of the city and atract young
consumers. (17)

Supporting Young Entrepreneurship and
Fostering the Local Textile Craft Sector

As shown in the andyss of the determinants of indudrid
comptitiveness, the expanson of reaed and supporting
industries is important to revitdize the fashion indudtry. In
the case of the fashion street in Mokpo, it reveded that the
week fashion menufacturing industry had a negative impact
on the revitdization of the commercid didrict. Severd
paticipants suggested that a draegy to induce youth
entrepreneurship by expanding relaed indudtries to culturd
products rather than fashion is necessary. One participant
mentioned the following about developing Mokpo's
traditiond industries of ceramics and glass and textile
menufacturing  together to devdlop it as a regiondly
specidized product.

Otaru, Hokkaido, Jgpan is a smdl city with a
populaion of 150,000, but it has succeeded in
revitdizing the dley commercid didtrict by
sraegicdly producing and sdlling glass products.
Sarting with the specidization of processed glass
products, the shopping mdl expanded and
succeeded in atracting tourists. It would be good
to refer to the Otaru City Touriam Policy, which
has many smilarities to Mokpo, such as modern
architecture and glassindustry. (15)
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Youth entrepreneurship dso hes the effect of
preventing young people from leaving the city, considering
the conditions in regions where it is difficult to find
employment in large fashion companies. As discussed in the
factor conditions, the current fashion street in Mokpo is very
wesk in terms of the quantity and quality of manpower. Most
paticipants suggested that if Mokpo locd government
actively support young bus nesses entering the dley business
ares, it can have apositiveimpact not only on revitdizing the
dley busness digtrict but dso on strengthening the wesk
Mokpo fashion industry base. One participant mentioned the
case of Jeonju asfollows.

It would be good to refer to themed sreats such as
Jeonju Gaeknidan-gil and Wedding Street. We
actively support young artigs and designers so
that they can I through credtive activities.
While cregting the old downtown area around
Jungang-dong in Jeonju as a wedding sret,
atiss cregive spaces, srdl workshops, and
gdlery cafes were opened. The whole area has
been transformed into a new culturd and artistic
sreet. (14)

Development of Education Programs for Fashion
Practitioners

Severd participants who operate fashion stores in Mokpo
agreed that it was necessary to develop an education
programs for gat-ups and sdf-employed people It has
sgnificant implications for universty and community
coexigence. They expected that if they are sysematicdly
educated to develop services suitable for Mokpo, it would
have a podtive impact on sdes growth as wel as
improvement of competitivenessin the fashion Sreet.

We need some education programs for fashion
busness. | want to develop new services and
promotions specidized for Mokpo, but | have no
place to learn. Training provided by the head
office once is not enough. | think it would be
redly good if there were service training for store

employees or computer usetraining. (12)
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Conclusion

This sudy identified the characteristics of Mokpo's main
fashion dreets through literature review, fidd observation
and expert in-depth interview, and andlyzed the determinants
of the compdtitiveness of fashion dreets in Mokpo. As a
result of the sudy, it was found that the fashion stregt of
Mokpo was largdy composed of old downtown, Hadang, and
Namak, and was mainly operated by fashion brands in the
mid-low-price range. In the case of Mokpo, it reveded that
the divison of commercid digtricts without the influx of
externd popula@ions was man weskness across dl
determinants of the competitiveness of fashion dregts. The
expets who paticipated in the inteview saw the
development of an dley commercid digtrict with a unique
theme utilizing the val ues of the city of Mokpo asthe garting
point of revitaization of the fashion dreet. At the sametime,
it was found that supporting youth entrepreneurship, and the
devel opment of fashion education programs are necessary to
revitdize the Mokpo region's fashion dredt. In the further
gudies, it is dso recommended to ded with the devel opment
of marketing and public reaions education programs or
computer education programs for managers who run fashion
goresin Mokpo. The results of this sudy, which are dosdly
relaed to urban regeneration, will be ussful not only in
academia, but asoin fashion companies and governments.
The purpoe of this dudy was to provide ussful
guiddine for meking drategies for revitdizing the
commercid digrict in fashion companies and policy mekers.
Further studies would be good to quantitatively measure the
determinants of the competitiveness of a fashion dreet
derived from this sudy, or to index the competitiveness of
the fashion commercid digtrict in Mokpo, or to evauate the
feashility of the fashion dreet revitdization srategy as the
subject. In terms of education, the results of this study can
aso be used to devdop a fashion retal curriculum. For
example, the development of themes for each fashion street
in Mokpo can be used as a team task for the visud
merchandisng dass or the andyss of consumer
characterigtics in the fashion street of Mokpo can be used as
a sub-theme for the fashion consumer behavior course
Considering that most of the fashion course curriculum was
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conducted based on the case of large cities, it is expected that
the research topics specidized in smdl and medium-sized
cities will have a postive effect on atracting sudents
interest and improving their learning efficiency.
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