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            Abstract
          
        

        
          The purpose of this study was to investigate consumer trends and perceptions of home furnishing in the COVID-19 pandemic using social media data and online news and provide fundamental data to decision-makers for the development of home furnishing products. Text mining and network analysis were employed to extract meaningful words related to home furnishing and reveal the relationships among them. The text data were collected from blogs and online news searched by Naver and Daum with the keyword "home furnishing." The big data was analyzed using text mining, network, CONCOR, and sentiment analysis. The results revealed that keywords such as home furnishing brands, product items, retail brands, usages, and functions were mentioned with high frequency. In the results of TF-IDF, the ranking of home furnishing brands stood out. Moreover, the keywords were clustered into four groups: the impact of COVID-19 on the market, purchasing criteria, retailing, and product characteristics. Lastly, the sentiment analysis highly expressed positive emotions through words such as favorite, interest, and joy related to home furnishing. This study provides insights into the home furnishing industry by identifying the increasing trend of online shopping, leading brands and a new representative brand, and items of interest.
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