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            Abstract
          
        

        
          The significance of portraiture as a mode of visual communication and expression has remained unabated through the ages. The extent to which portraiture meets this expectation is often debated. Who is responsible for interpreting an image has become an important question. This study analyzes personal profile photos on social media and fashion models’ magazine cover images based on the framework of the analysis of hyper-realism in fashion from the perspective of digital habitus.. This study offers alternatives and solutions to social change by examining various social problems such as lack of identity, digital vulnerability, and digital habitus that are prevalent in the present digital society from the perspective of hyperreality-based fashion acceptance.

        

      

      
        Keywords: 
Gen Z, Digital habitus, Simulation, Profile portrait, Fashion model

      

    

    

  
    
      Acknowledgments
      This study was exempted from IRB review by Pusan National University (PNU IRB/2023_101_HR).

      
        Funding
        This work was supported by a 2-Year Research Grant of Pusan National University.

      

    

    

  
    
      References
      
        
          	
          	
        

        
          	
            
              1. 
            
          
          	Bascha. (2011). Z: The open source generation. Opensource.com. http://opensource.com/business/11/9/z-open-source-generation
        

        
          	
            
              2. 
            
          
          	Baudrillard, J. (1994). Simulacra and simulation. University of Michigan press.
        

        
          	
            
              3. 
            
          
          	Baudrillard, J. (2016). The evil demon of images and the precession of simulacra. In T. Docherty (Ed.), Postmodernism (pp. 194-199). Routledge.
        

        
          	
            
              4. 
            
          
          	Bourdieu, P. (2016). Habitus. In J. Hillier & E. Rooksby (Eds.), Habitus: A sense of place (2nd ed., pp. 59-66). Routledge.
        

        
          	
            
              5. 
            
          
          	Curtis, B. L., Ashford, R. D., Magnuson, K. I., & Ryan-Pettes, S. R. (2019). Comparison of smartphone ownership, social media use, and willingness to use digital interventions between generation z and millennials in the treatment of substance use: Cross-sectional questionnaire study. Journal of Medical Internet Research, 21(4), e13050.
			[https://doi.org/10.2196/13050]
		
        

        
          	
            
              6. 
            
          
          	Dolot, A. (2018). The characteristics of Generation Z. e-Mentor, 2(74), 44-50.
			[https://doi.org/10.15219/em74.1351]
		
        

        
          	
            
              7. 
            
          
          	Dwivedi, Y. K., Kshetri, N., Hughes, L., Slade, E. L., Jeyaraj, A., Kar, A. K., ... & Wright, R. (2023). Opinion paper: “So what if ChatGPT wrote it?” Multidisciplinary perspectives on opportunities, challenges and implications of generative conversational AI for research, practice and policy. International Journal of Information Management, 71, 102642.
			[https://doi.org/10.1016/j.ijinfomgt.2023.102642]
		
        

        
          	
            
              8. 
            
          
          	Lee, Y. K. (2022). The roles of fashion designers and fashion innovators in the hyperconnected society. Korean Design Forum, 27(2), 177-188.
			[https://doi.org/10.21326/ksdt.2022.27.2.015]
		
        

        
          	
            
              9. 
            
          
          	Lee, Y. K. (2023). Examining portraits in digital fashion art Non-Fungible Tokens (NFTs) through Baudrillard’s simulation. Journal of the Korean Society of Clothing and Textiles, 47(5), 929-842,
			[https://doi.org/10.5850/JKSCT.2023.47.5.929]
		
        

        
          	
            
              10. 
            
          
          	Manzini, E. (2015). Design, when everybody designs: An introduction to design for social innovation. MIT press.
        

        
          	
            
              11. 
            
          
          	Moore, R. C., & Hancock, J. T. (2022). A digital media literacy intervention for older adults improves resilience to fake news. Scientific Reports, 12, 6008.
			[https://doi.org/10.1038/s41598-022-08437-0]
		
        

        
          	
            
              12. 
            
          
          	Olson, I. R., & Marshuetz, C. (2005). Facial attractiveness is appraised in a glance. Emotion, 5(4), 498-502.
			[https://doi.org/10.1037/1528-3542.5.4.498]
		
        

        
          	
            
              13. 
            
          
          	Romele, A., & Rodighiero, D. (2020). Digital habitus or personalization without personality. Humana Mente, 13(37), 98-126.
        

        
          	
            
              14. 
            
          
          	Segalin, C., Celli, F., Polonio, L., Kosinski, M., Stillwell, D., Sebe, N., ... & Lepri, B. (2017, October). What your Facebook profile picture reveals about your personality. Proceedings of the 25th ACM International Conference on Multimedia, 460-468.
        

        
          	
            
              15. 
            
          
          	Singh, A. P., & Dangmei, J. (2016). Understanding the generation Z: the future workforce. South-Asian Journal of Multidisciplinary Studies, 3(3), 1-5.
        

        
          	
            
              16. 
            
          
          	Stahl, C. C., & Literat, I. (2023). #GenZ on TikTok: The collective online self-portrait of the social media generation. Journal of youth Studies, 26(7), 925-946.
			[https://doi.org/10.1080/13676261.2022.2053671]
		
        

        
          	
            
              17. 
            
          
          	Strano, M. M. (2008). User descriptions and interpretations of self-presentation through Facebook profile images. Cyberpsychology: Journal of Psychosocial Research on Cyberspace, 2(2), 5.
        

        
          	
            
              18. 
            
          
          	Taylor, B. (2018). Photography, photo realism, hyper realism and the real. Winchester Art History Group. https://www.wahg.org.uk/weba/wp-content/uploads/SeminarHandouts/S18/S18-13-Photography-Taylor.pdf
        

        
          	
            
              19. 
            
          
          	Todorov, J. C. (2006). The metacontingency as a conceptual tool. Behavior and social Issues, 15(1), 92-94.
			[https://doi.org/10.5210/bsi.v15i1.347]
		
        

        
          	
            
              20. 
            
          
          	Tovée, M. J., & Cornelissen, P. L. (2001). Female and male perceptions of female physical attractiveness in front‐view and profile. British Journal of Psychology, 92(2), 391-402.
			[https://doi.org/10.1348/000712601162257]
		
        

        
          	
            
              21. 
            
          
          	Tulgan, B. (2013). Meet Generation Z: The second generation within the giant “Millennial” cohort. Rainmaker Thinking, 125(1), 1-13.
        

        
          	
            
              22. 
            
          
          	Wango, K. (2020). The role of hyperrealism in painted portraiture–engaging culture: Analysis of portraiture by Eddy Ochieng. East African Journal of Interdisciplinary Studies, 2(1), 157-179.
			[https://doi.org/10.37284/eajis.2.1.246]
		
        

      

    

    

  OEBPS/images/big_24_1.jpg
Vol. 24, No.1. June 2024

International
Journal of

Costume and
Fashion






OEBPS/images/_common/images/crossref.gif





